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Interview with Li Zhilin: Sincere altruism and the pursuit of ultimate user value

2009 &, B—HOIKEBREERRSE, e “KIE In 2009, GANI created the category of marble tiles

Sh T " s and set off the trend of “marble tiles”; in 2017, GANI
AEE" NE; 2017 F, E—HHE KRS EE
launched the Shaw Service Method to redefine high-

%ﬁ,"@)‘(%}ﬁﬁﬁ%ﬁ?ﬂﬁ%; 20205 1RH, B—FE end tile services; in January 2020, GANI opened the
3.0 EEEFHRITTE, HANDSTBIELBEFHRER------ 5] first year of the 3.0 strategic upgrade and entered a
. e new strategic upgrade period... ... GANI has always
— HEBERABRENLE. o .
evolved iteratively in self-subversion.
Eﬁ,ﬁ%?ﬁﬂ, rﬁ__E%QEE_i)EE/\JEE$$—%—§EO In the ceramics mdustry, GANI has always been a

martial artist in its own right. It is not the largest, nor
[on] = m ==l k =P = N E =
ERRAMRRAN, BABRDHREN, BIE is it the most senior, but it is a brand that is extremely

VYHRATHRAEHHN—D R, BNEAREARIL respected by those in the industry. Because of its un-
R . broken pioneer spirit, because of its sincere altruistic
HFFRERSE, ENEERFMREARS. P P

extreme service.

KEEIMESRE (BXRZE) , WiEE—£H This issue of Media Sohu focuses on the way of hun-

BEERK—FEM, RIFE—HY 3.0 &Ko

dreds of enterprises, and talks with Li Zhilin, chairman

of GANI group, to explore GANI’s 3.0 strategy.
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The ceramics industry has just entered the early stages of full competition
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Mmi7, MERERFFRIFTHANTEI mERE,
XEBANN A EIZE,

Sohu

What is the logic behind the boom in sintered

stone this year? What do you think of this craze?

Zhilin Li

Sintered stone is not new, but it does have the unde-
niable advantage of being larger and more functional
and has opened up new markets, such as the furni-
ture market. As a decorative panel, sintered stone is
more effective and has a wider range of applications.
Its strongest point is that it widens the inherent bound-

aries of the tile market.

Sintered stone is good, but it doesn’t mean that every-
one has to flock to it, because every company has
its own development ideas and business strategies.
Just because we are not following up on the sintered
stone project now does not mean that we won'’t do so
in the future either, but what is certain is that we will
never expand into markets other than ceramics such
as home furnishings. We do not expand into a new
market with a new product, but rather supplement our
product matrix according to the needs of our custom-

ers. This is the logic of our development.
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Sohu

What are the major product iteration cycles that
the ceramic industry has gone through? What fac-
tors are influencing or even dominating this prod-

uct trend?

Zhilin Li

In terms of products, the first were porcelain tiles and
glazed tiles, then glazed tiles became wear-resistant
tiles and then polished tiles; glass ceramic was also
popular for a while, then marble tiles became popular,
and this year sintered stone are very hot. The results

are getting better and better, so does the quality.

Internally, the technology and processes are becom-
ing more mature and the production equipment more
advanced. On the client side, the results and perfor-
mance are getting better and better. Ultimately, it is
the development of process technology and changes
in consumer demand that dominate the iteration of ce-

ramic products.
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Sohu

What is the distribution of production areas in the
Chinese ceramics industry? What are the strengths
and bottlenecks of the Guangdong ceramics re-

gion?

Zhilin Li

There are ceramic producing areas in the east, west,
south and north. We belong to the south, the earliest
Foshan accounted for two thirds of the output; fur-
ther east there used to be Taiwan-funded enterprises
in East China, but now Taiwan-funded enterprises
are slowly declining; another is Fujian, accounting
for a large proportion; west now Guangxi is up; now
Chongging is also slowly up; central is Henan, Hebei,
Jiangxi; the north is Shandong and Henan, Liaoning
Faku also has some more concentrated areas of pro-

duction.

There is no doubt that Guangdong ceramics has a
strong and complete industrial supply chain. The
brand, supply chain, talents, equipment, information
and other aspects are among the strongest in China.
But at the same time, Guangdong is a developed re-
gion, relatively speaking, all aspects are of higher re-
quirements, land resources are also tight, it is upgrad-
ing the industry. So now many ceramic enterprises
are expanding the second and third bases in Jiangxi,

Guangxi and other provinces.
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Sohu

What specific impact will the implementation of the
“changing coal to gas” policy have on the ceramic

industry?

Zhilin Li

The most striking effect of the switch from coal to gas
is that costs will be around a third higher. Fuel is the
second largest cost outside of raw materials, which
will put a lot more pressure on companies making low

value-added products.

In the long term, however, burning gas is certainly
more environmentally friendly than burning coal, and
the wear and tear on equipment and plants will be

greatly reduced, as will air pollution.

Sohu

What are your predictions for the development of

the ceramics industry over the next 1 to 2 years?

Zhilin Li

The ceramic industry has entered the watershed since
2015. Before, the number of enterprises and market
capacity have been increasing. Later, when the mar-
ket is relatively stable and even declining, the market
needs to be seized. The good is better, the worse is

worse, and the Matthew effect is increasingly obvious.

At present, the concentration of ceramic industry is
not high, and it is evolving to scale and balanced de-
velopment. Therefore, the industry has just entered

the initial stage of complete competition.
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Upgrade 3.0 strategy and activate the main brain system

RINERRE
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Sohu

At the beginning of 2020, GANI released the 3.0
strategy at the Marketing Summit. What is the core

idea of 3.0 strategy?

Zhilin Li

As a business grows, there is a natural need to up-
grade. It has been almost 20 years since GANI was
founded in 2002. Our development is broadly divided

into three phases.

The first stage is business-oriented and money-mak-
ing, and we develop products that sell well on the
market.

The second stage was to become product-centric, to
stop aiming to make money and to start proactively
developing new products to meet customer needs,
and it was at this stage that our marble tiles were
born.

This has now been upgraded to a third stage of devel-
opment, dedicated to creating more value for custom-

ers with better service, which is “genuine altruism”.

The essence of our business is to serve our custom-
ers well, create value for them and continue to build
our brand. What has changed is our business model,
but what remains the same is our original intention to

serve our customers and create value.
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Sohu

The arrival of the epidemic has highlighted the im-
portance of digital construction. At what stage of
development is GANI’s digital construction? What

have you learned?

Zhilin Li

Digitalisation has been mentioned in the ceramics
industry for many years, and the epidemic has forced
everyone to become more accustomed to online com-
munication and transactions, which has accelerated
the process of digital marketing. There is no doubt
that ceramic companies must be digitally transformed.
Now that technology is becoming more mature, con-
sumer habits have also been cultivated, sooner or
later we must develop in this area, otherwise it will be
difficult to keep up with market demand in the future, it

will be impossible to gain a foothold in the market.

We’re constantly improving, but we're not really that
smart yet. If you can still make money one day when
you take an order for a 300 sq. ft. unit, it means that
the company is very much digitalised and has really

reached Industry 4.0.

This year we have launched a master brain system
to make working up front easier. We take the burden
off our service providers and improve the customer
experience at the same time. This is more artificial in-

telligence and plays a central role in the “head”.
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Sincere altruism, pursuing the ultimate user value

Sohu

2020 is coming to an end. Looking forward to 2021,

what kind of strategic plan has GANI formulated?

Zhilin Li

We have formulated a five-year strategic plan, fo-
cusing on the 3.0 strategy. Our 3.0 strategy has just
started this year, and it will take at least five years to
implement. We will improve the value points of cus-
tomers through the iterative upgrading of the mode,

and achieve the ultimate service.

RINERRE

2020 £, H—7E “AFRS” LT WLEeIR?
H—RAASERS TR LIEXAKEHRN?

FEM
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Sohu

What innovations will GANI make in “user service
in 2020? Why does GANI make such a big invest-

ment in customer service?

Zhilin Li

The essence of business is to create value for our
customers. Customers are our bread and butter, and
if you can’t meet their needs properly, how can you
grow in the long term? My aim with this year’s Di-
rect Line is to get to the heart of our customers’ pain
points and bridge their communication effectively and

achieve the ultimate service.

From customer feedback, | have found that most of
the experience pain points are focused on the instal-
lation section. This is a contradiction in the perception
of supply and demand; customers don'’t just come to
our shop to buy tiles, they come to us to buy a beauti-
ful home space. So the essence of our service is how
we can make the customer’s home more beautiful and

make the process a better experience.
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Sohu

| believe that many home furnishing companies
would like to do a better job of customer service,
but it is very difficult to “practice what you preach”.
How does GANI work with its dealers to maintain a

high level of service?

Zhilin Li

It's a huge system that will take time to settle in. We've
only done some basic work so far, and there’s still a lot
of work to be done in the future to really run it efficient-
ly. This year’s strategic upgrade means that we will
use more advanced tools and methods to improve our

services, both physically and mentally.

This year we will focus on three things: firstly, offering
installation service; secondly, upgrading the design
and marketing system; and thirdly, promoting the
showroom. All of these initiatives are aimed at provid-

ing customers with a better experience and ease of

decoration.




NO.1 '%%K?*ﬁ,"(f]mimmn'\‘ Column

BNERRE
TRAFPRSXIR, B——HEETTLET, &S

HE—LELE?

FEM
BEREDGN, #EEZEPREE—EF, U—W,
BRE—RBENERZEREFRD, BT 120
B, MERNLBATE, BSRFC. th—ESF]
RS2 AL, BRGEANINTBREF. M~ m
FRELF, BRMIF, RSNRIF, FFBARF D

EE—R, BMEURIER, 97 NEFNE
SR, B IEPRTRIAENESZELE]. IE
EERFMBAIEIEELF, FrUthIIIRITH S5 AR
MBS ERIFE D, MRFEE NN
RS EFRENL, FABERIVSAEIMLLEERIR
Bo XLEWZ DEELANHEMRER, HMMIS
ERETEH o

Sohu

In terms of user service, GANI has always been in
the forefront of the industry. Can you share some

experience?

Zhilin Li

Whenever | go to the market, | visit customers’ homes
to have a look and a chat. | remember one time when
we visited a customer’s home in Dongguan, we chat-
ted for more than an hour, but he didn't let us go. He
kept complimenting us on how good our service was
and kept introducing new customers to us. Not only
was the product quality good, the result was also
good, and the service was good, so the customer was

naturally very happy.

On another occasion, we went to Linyi, Shandong
Province, and had a small meeting with some custom-
ers. One of them shared a very expensive wine with
us. It was because he had a very good experience
that he treated me with special respect. | was very
touched by the warmth and respect. | don’t think we
would have been able to get that kind of affection if
we hadn’t done such a good job with our service. It's
more exciting and touching than how much money
we make, and | get an immense amount of motivation

from them.

MRITEETREZIFE, WM —4E3

If you want to know more details, please scan the QR code on the left
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Congratulations on the success of G+ Design Promotion Competition of Dongguan!

G+EE TR & v oy
=il 28, t_-lﬂﬂ.fﬁ h
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Suhimimars GANJ MARBLE TILES

BHfE) KR, FEERTUNTERR, “BAHE G+ RHBERARERFZBILIEER

HRBEAHEMREIFET, B—MNAMBRIRITRNEE, MESULTREHIRK

BYEES], BREBUFRIKITIMZEMRIGVIRERN . X—i, ETAMERZEIN
BT RN 2EIRER? WHERILINT—RE!

Time flies. With the perfect ending of the Dongguan station, the “Nature Symbiosis” G+ Design
Elite Competition and Asia Pacific Hotel Design Public Welfare Lecture Hall are halfway through
the competition. The celebrities at each stop are the idols of the design industry. They have the
ability to make their dreams come into reality. They are also the fundamental driving force for
every young designer to come to the scene from afar. What surprises did Mr Ricky Wong and Mr

Ray Chuang bring to this stop? Let's review the live highlights!

11
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Top 1 in Guangdong is born!

UARZ, BRAREE, GHIGITHRERAZE MEX
WAEFEL MG AE, RLIRITITLHRES
BES4HEY TOP1, MSEINSIZT LAY TOPL, #E
RALG I RZEAT NMERRKRENLE R
HRIBIREF!

After the competition, Leng Yanxi and Lin Zhenwon
the TOP1 in the concept group and the TOP1 in the
completion group respectively, congratulating them

on their entry into the final as the representatives of

Guangzhou.

By, B

A review of the event

12
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Designers from Dongguan and surrounding cities are present to support.

MFEEF

Speech by leaders

B—SHmhE 2 mS FEIRIILLFENIRGE, &
—HERGRITNNEREAZERGETE. 2
AZH, EREEDASBEALEXRRNEE,

Commenting on the original purpose of the competition,
GANI Group Branding Director Mr. Yufeng Luo said,
“GANI hopes to combine the power of design to inte-
grate the beauty of nature into space and art, and at the
same time promote thinking about the symbiotic relation-

ship between humans and nature.

ERSIRAZTERZE T, HADARTIREAREENR
R — BEERE M ERNBDHIE, RS0,
RENENERS B—HI AR N AITIZITHY
HMRED T,

At the same time, the organizing of the competition
would not have been possible without the support of the
host, Mr. Daogang Chen, General Manager of Donggu-
an GANL. In his speech, Mr. Chen said that the compe-

tition must be inseparable from the culture of GANI and

his personal respect for design.

13
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Top leaders help growth
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With more and more hotel brands and competitors, how
can hotels jump out of such a battlefield and create
a clear differentiation? The approach of teacher Ray

Chuang is to give the building a good story.

L

w— A RO
GAMI MARBLE TILES

(™Y
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Et—Igitz k
Ray Chuang - Above design

RITMREBRNR L ZAMRAREBRTENES,
B IR BEMNRERIZIT, SIARD
BEUMAEHEERNIFR, XMREE,

The most important thing for a designer is to make sure
that art and technology come together to make rational

and emotional designs that fulfil the functional as well as

the spiritual demands of the user, and this is important.

i—" X IO S
GANIMARBLE TILES

VR A, R B i,
A €0 i Y A L EE O i

BEEATASE— B BANISIT
Chi-Ta Huang's Topic Share - Doing Thoughtful Design

14
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Most Promising Award: Xiaokang Chen
Emerging designers: Xiaoxiao Tang, Ronghua Lin, Zhi-
huan Wang, Wang Xuan Yang, Changaging Fan, Hao Fu

FESAFRAEN EENTEEIEE [ERIE LT
T TR EET mEw TEE BEE

Y
=20
OAKIMARBLE

FREFETEAMR:. REIE. Kkik. 5
AESEMR: BE. H. BUR. KE
HIRETEAR: KBE. BER
BIEEISEARLR: SCBEE. X%ER

b ESiE RS FRFLIE. ABEEA. AHE. HEF

Winner of the Flat House Space Award: Zhifeng Wu,
Yongcheng Zhang, Ma Luo

Villa Space Winner: Jia He, Rui Ye, Wenjun Lui, Yon-
glong Yang

Sample House Space Winner: Zhu Jin Tang, Jiasheng
Huang

Hotel Space Winner: Sicong Wen and Huagui Liu
Commercial Space Winner: Kong Cheng Chan, Ka
Ming Cheng, Yen Mo Cheng, Fook Yu Yip

HTEME: FIREE, LR, JIEE, MFR, R
s, EFR, BEER

Competition consultants: Li Jianming, Li Guangxi,
Huang Zhuo Ming, Lin Zifeng, Yuan pengpeng, Lei Weil-

iang, Liao Jinliang
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Congratulations on the success of G+ Promotion Closing Round in Hangzhou

L - L
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118208, “BA - #££" G+ RITBRAFERFET R A mAHE
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On 20 November, the “Nature Symbiosis” G+ Design Elite Competition and
Asia-Pacific Public Welfare Lecture Hangzhou Stop came to a perfect end, with
two industry masters, Ricky Wong and Ken Hu, presenting a brilliant collision of

ideas with their new design talents on site.

16
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Top 1 in East China is born!

BT, BRI

A review of the event

T B - HE X—KREEXET, G+HiRItHE
RAFEREKX Top2 N\EEFEZIINY PK, 18
HHMERR TR ZAR TOP1, REFHFIETA
B TOP1, FS£E Topl0 WRE—KIEZREH,

Under the theme of “Nature Symbiosis”, the Top 2
finalists of the G+ Design Awards East China Region
competed on site, with designer Chen Long win-
ning Top1 in the Concept Group and Wan Lingyu
winning Top1 in the Completion Group, winning the

last precious spot in the National Top10.
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Opening message from the organizers
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Commenting on the original purpose of the competition,
GANI Group Branding Director Mr. Yufeng Luo said,
“GANI hopes to combine the power of design to inte-
grate the beauty of nature into space and art, and at the
same time promote thinking about the symbiotic relation-

ship between humans and nature.
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Mr.Shaota Liao, General Manager of Hangzhou GANI as
the host, was full of pride when talking about GANI. From
marble tiles, marked-pricing policy, nine colour system,
seamless joint paving, infinite continuous pattern and
other terms, GANI is always associated with people,
focusing on the value of design and insisting on the ex-

ploration of design!
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Top leaders help growth
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The Chinese style emphasizes nature and symbiosis. It
doesn't insist on a fixed pattern. People have different
ways of living. They can live as they like. Mr. Ken Hu

thinks this is the purity of Chinese style.
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Ken Wu - Oriental Interest
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To stand out from the crowd, we need to constantly
upgrade our design thinking so that we can meet the
needs of today'’s clients who are seeking a better quality

of life and create a more sympathetic design.
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BERTHENE—HE BRI
Chi-Ta Huang's Topic Share - Doing Thoughtful Design
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Welfare delivery

RiE, BEAEIMERIMG 20 BFis) BB WG
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Finally, Mr. Huang signed and presented Ambiance
Apartment to 20 lucky winners at the event, taking 19 of
RWD ‘s iconic flats as examples and explaining to the
young designers the emotional resonance between peo-

ple and their homes, from standardization to individuali-

zation.
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CCD Senior Designer Sun Hu, who participated in
Diaoyutai Hotel Hangzhou project, took the designers on
a tour of the hotel, explaining the design concept behind
the lobby, meeting rooms, restaurant and the mysterious
Diplomatic Suite, Ambassador Suite and Presidential

Suite, showing the master's style.
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GanixNetease | Inheritance Learning Cutural Lecture Launch Ceremony

11824 BTF, “URAEFEEF —FFK EFRUKHE” BeilTFE—KEGER

ESHMRTERAET. MERE&NZRITEESHERLI. NG AFTFRE LKA

K, EEEEMLIBASHEN/NHR. BRSFIESERATIVERZAK & EEKEASE

EREBLE. H—AEAEREFKESM. B—KHRISHIEHE. B—KHRISHFN

HURZTZRAR. TUMEEREHBINETY X—[AEMRZ, —EfFR. KK "%
R !

In the afternoon of November 24, “Better home for families - Inheritance learning cultural lecture”
grand launch ceremony was held in the showroom of GANI headquarters. Hu Yanli, national edi-
tor-in-chief of Netease Home & Netease Design, Zhang Jin, head of commercialization of Netease
Open Classes, Liu Xiaoming, founder and editor-in-chief of Huaxia Ceramic Network, Jin Yafan, chair-
man of China Council for the Promotion of Manufacturing and Construction Professional Committee
& Wisdom Manufacturing Alliance, Li Zhilin, chairman of GANI Marble Tile, Wang Yan, vice president
of GANI Group, Li Ganggiao, vice president of GANI Group, and more than 30 media witnessed the

event. A historic moment to recite and practise “Good Family Culture” together!
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Innovation in inheritance
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“Home is inseparable from cultural heritage, and GANI
uses home as a link to transmit love. Over the years, in
addition to providing high quality products and services
to customers, GANI has been committed to spreading
traditional Chinese culture, especially the spread of fam-
ily values and culture,” said Ms. Wang Yan, Vice Presi-
dent of GANI Group. GANI, together with Netease Open
Class and Netease News, launched the “Better Home
for Family - Inheritance Home Culture Lecture”, hoping to
practice and inherit the family culture with consumers, to
establish a link between hearts and minds, and sincerely

build happy and warm homes for consumers.
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Saying that this culture IP can be traced back to 2012,
and has gradually developed into many cultural projects
such as “Culture Festival” and “Better Home for Fami-
lies”. “We insist on exporting value, not just for content
transmission, but also to arouse people’s attention to
traditional culture, which is precisely the embodiment
of corporate social responsibility, and hope to establish
the goal of ‘harmony and beauty for all’ together with the

whole society.”
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Join hands with NetEase to spread the culture of beautiful home in the whole chain
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In the opinion of Yanli Hu, the national editor-in-chief of
Netease Home & Netease Design, corporate culture
marketing is the most advanced form of marketing, and
it is a very important issue in the current competition in
the home furnishing industry to trigger consumers’ emo-
tions with culture. As a company with precipitation and
ideas, the “Culture Lecture” jointly launched by GANI
and Netease will definitely bring different feelings to con-

sumers and promote the positive energy for a better life.
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Jin Zhang, the person in charge of commercialization of
NetEase Open Class, firstly explained the past, present
and future of NetEase Open Class to the guests, saying
that the purpose of NetEase Open Class is to spread
the spirit of fairness and dedication of the Internet to the
whole society and provide a window to the world. In the
future, NetEase Open Class will use its brand influence
and diverse resource dissemination matrix to work with
GANI to deliver the family culture to thousands of fami-
lies, so that everyone can find their own inner time and

peace.
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Exploring the Virtues of Home Culture: An Innovative Model for the Industry

BEF—RHNE, AREDERFIRILT (WE
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It is worth mentioning that this event also set up a spe-
cial “WE TALK” forum, GANI’s chairman Li Zhilin, Ne-
tease Home & Netease Design national editor-in-chief
Hu Yanli two guests with a dual in-depth dialogue,
explored the virtues of Chinese home culture, as well
as the innovation model of China’s home furnishing

industry.

When it comes to “family culture”, Chairman of GANI
Group, Zhilin Li, believes that a country is made up of
millions of families, and that family culture is not only
a problem for small families, but also for big families.
“Building a family with love” is the original heart of
GANI, “establishing a family with virtue” is the insist-
ence of GANI, and “passing down a family with eth-

ics” is the practice of GANI.
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“Cultivating one’s own self, putting the family in order,
ruling the country and pacifying the world is a progres-
sive relationship, in fact, exhorting every generation of
Chinese people to be good, which is a culture and a
sense of heritage.” Yanli Hu, national editor-in-chief of
Netease Home & Netease Design, said that GANI advo-
cates family culture, friendship, benevolence and family
harmony from the foundation of the company, which is
a kind of goodwill to the industry, consumers and the
country, and is a very good benchmark for the company

to improve its value system.

Relatively speaking, the progress speed of the whole
ceramic industry in the past two years has gradually
slowed down, but in her opinion, the development of ce-
ramic tile industry track is far from reaching the ceiling.
Success is due to the enemy, defeat by yourself, good
competition or external pressure. However, if an enter-
prise wants to maintain its business for a long time, the
most important thing is to maintain its original intention,
improve its internal skills, and enhance its cognition and
confidence in itself. This is exactly a challenge that every

enterprise is facing now.
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Together with Netease News Home and Netease Open Class, GANI will use the “Inheritance Family Culture Lecture” as
a vehicle to take the pulse of the city’s cultural differences, explore the meaning of traditional culture in the present, and
create more value for users! At the “Grand Lecture Hall” in Shenyang, we gathered together with local life aesthetes to

encounter the city’s spirit of “bearing”.
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GANI wins China International Advertising Festival 2020 Advertiser Award - Case Award
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The 2020 China International Advertising Festival (CIAF) was held in Xiamen
as an annual advertising event, and the case of GANI Marble Tile x “Friends of

Time” won the “CIAF 2020 Advertiser Award - Case Award” (Integrated Marketing

Case of the Year), standing out from the tens of thousands of entries.
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On the last day of 2019, the “Friends of Time” New Year’s speech was successfully held at the Shanghai Oriental Sports
Center Stadium. The “Friends of Time” team is very strict in selecting partners, not only for the brand’s high-end, but
also for the brand building process and development trend to have a leading reference for the entire industry. As the
chief sponsor and the case brand of China’s manufacturing base, GANI marble tiles appeared on the scene. With its
innovative pioneering spirit, GANI creates warm and comfortable home space, ensures good value, good quality and

good service, and continues to create value for users - this is GANI’ s base.
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GANI focuses on high-end tiles, using the unique seamless joint paving technology to restore the natural beauty. Wide
gaps in traditional tiles, cut the overall sense of space. After a long time, hidden dirt is difficult to take care of, and GANI
use of seamless joint paving technology to make up for the lack of traditional technology.

More than 10,000 viewers and millions of users watched the live broadcast on Shenzhen Satellite TV and iQiyi platforms
to join the “Knowledge New Year” party. At the same time, through online and offline interactive forms of thanksgiving

feedback, GANI celebrated the New Year with users together.
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GANI group was selected into the top 500 building materials enterprises of China in 2020

11848-6H, HPERFMHELERHEENN 2020 FERMELLRIERE
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KMZEME 10058”  “2020 RERFEERL 10 538” =MEH!

From 4 to 6 November, the “2020 China Building Materials Enterprise Development Forum and
2020 China Top 500 Building Materials Series Conference”, hosted by the China Building Ma-
terials Enterprise Management Association, was held in Hefei. 2020 China Top 500 Building
Materials Enterprises and 2020 China Top 100 Most Growing Building Materials Enterprises
were released at the same time. By virtue of its high quality products and high-end supporting
services, the Group was finally honoured to be selected as one of the “Top 500 Building Material
Enterprises in China 2020”, “Top 100 Most Growing Building Material Enterprises in China 2020”
and “Top 10 Chinese Building Ceramics Enterprises 2020”!
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It is reported that the series of “China’s top 500 building materials enterprises” has been held for 19 consecutive years,
including all building materials scientific research, technology, design, inspection, certification and other service insti-
tutions, all kinds of building materials equipment, material suppliers, is the most authoritative list in China’s construction
industry. In the future, GANI will continue to be stronger and better in accordance with the requirements of high-quality

development, provide better products and services for Chinese people, and build a better quality life.
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Following Shenzhen, Another Five-star Hyatt Hotel Chose Gani Marble Tiles

BERERTHEEET, BZFEN, KREHEFHEFRIIF, B
RA R

Vladivostok is a Russian seaport city, the capital and the future gateway of the Far
East, with a focus on tourism development.

BERR: BT IsZEIIEE
MERE: AT RE (BEEAE) . KBRA (METH)
HE®EmFA: 8000 m?

Project Name: Hyatt burny vladivostok hotel
Project tiles: Crema Marfil (Bathroom), Ivory Travertino(Facade)

Applied Area: 8000 m?
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“Unattainable” design drawings?

ﬁu*aﬁiﬁ Lastest Project
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We found that the drawing given to us by the design

unit is very different from the drawing in China, the
side groove is 1.2mm, the groove is 3.5mm away
from the tile surface, which means that the groove is
not centered but closer to the surface. The project
engineers all thought that it is impossible to realize.
Because it is easier to fracture when processing, sec-
ondly, the exterior walls are more likely to break down

when fighting wind resistance.

But the owner insisted that the relevant drawings is-
sued by the design unit in accordance with the strict
construction standards in Europe, and refused to
modify them. According to this processing require-

ments, the damage rate is very high.
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Customer first, GANI strives to overcome all problems
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Our engineers of facade projects offered two propos-
als. But their engineer said that the keel for this dry
hanging had been finished and could not be changed

because of product.

Adhering to the principle of customer first, to solve
their difficulties, after a week of repeated research and

measuring , we finally decided to test. It took a day to

get the right blade from all over the city.
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BREL, B—8hERmERER

Customer first, GANI strives to overcome all problems
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The result of the test was satisfactory. Our products
are high quality with great hardness, no deforma-
tion, the owner and contractor were happy that GANI
products have achieved the effect they wanted, both
in stone effect restoration and stable performance,
which not only solved the construction problem, but

also reduced the cost.

Due to the high requirements on blade, tile and ma-
chine, we can not process too fast, which makes our
delivery time relatively slow, but customers were very
satisfied with our technology and products and willing
to wait. The customer highly praised GANI and indi-
cated that there is a big chance he will choose GANI

for his next Hyatt hotel project!

As the pioneer and leader of marble tiles, Gani uses
the latest technology to restore 99.9% of the natural
beauty, vein and texture of natural stone. In addition
to good products, it is more important to provide good
service. Customer satisfaction is our motivation. As
always, GANI will continue to do its best to serve our
customers from the heart and to create maximum val-

ue for our customers.
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The simple style created by Claros Grey(light) is low-key and elegant

T T
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Wuxi, Jiangsu Province, with the Yangtze River in the north and Taihu Lake in the south, is known
as the Pearl of Taihu Lake. China Merchants Shekou Yongrong mansion, based on one of the sev-
en major new towns in Wuxi, holds up the dream of the times of the rise of the West and witnesses

the vigorous growth of Wuxi’s next new city.

MBRAM:. THEEE O ERMEZDL Project Name: Wuxi Merchants Shekou-Yongrong
TE AR — KB ERERE DR Mansion Sales Centre

NN . Project tiles: GANI Claros Grey(light
IRt AT BT : v(ight)
Design company: Mingde Design
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B—KEBREZREZ IR Claros Grey(dark)
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Stepping into the front hall, the whole piece of Claros
Grey(light), which are seamless joint paved, come into
view. The texture and lines are interwoven, and the
space temperament is restrained and elegant. The
sky blue decorative painting is silent, which interprets
the profound artistic conception of “the rain passes

the sky and the blue clouds break through”.




ESERERBRX, KIS0 SEZRENIE Extending to the brand exhibition area, the wooden
grille and Claros Grey(light) tiles represent the ships

of the river and sea culture moored in the afterglow of
8], FHRRANFRAVIEKE L. the late sun, quietly telling the long history of Yangxi.
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B—ARIBAERFEZ R Claros Grey(dark)
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The sand box is also paved with Claros Grey(light),
continuing the elegant light tone. The silk weaving with
Jiangnan characteristics has evolved into lamps and

lanterns, interwoven with light and shadow to create

tenderness.
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B—KEBREZREZ IR Claros Grey(dark)
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On one side there are transparent and uncluttered
Claros Grey(light) tiles, on the other side there are
fresh and simple white chairs and blue carpets, with
a little green to decorate the hall, so transparent and
bright under the big view, and the interior space is

therefore full of inexplicable vitality.
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Bl oK % $RIC =B GANI Claros Grey(light)
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The dividing walls are hollowed out and framed with mirrors to em-
phasise the depth of the layers, making the space both private and
airy. The various fluid forms of the pendulum extend and deepen
with the eye, full of essential reflections on natural and man-made

objects, creating a unique order and a wonderful poetry.
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The sculpture placed at the entrance to the VIP room,
painted according to the underwater terrain and
pieced together with plywood, is a fascinating symbol
of the changing and interesting face of nature. The
simple, pure and elegant colours of the VIP room and
the distant gauze screens have the same dreamy ink
texture as the marble tiles, which are subtle and ap-

propriate.
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4 U B R A T L

GANI New Landmark of Seamless Joint Paving

feEATRRKI “BIEEERT MMROBNHERTEER, UEBEOHNEFIR
TEER, ITISEIE 2.0 &L, MINEFRHERENTE, BEAERBREAWHR—
NEBRROAEERFHE,

The new model of CIFI showroom is based on the core of “commercial street life exhibition”, and a
child-friendly space for parent-child communication. Not only does it provide a space for children

to play, it also creates a corner for customers of all ages to place their hearts in.

BRI AXEBEATT Project Name: Shijiazhuang CIFI Metropolis
WMB A G—AEEEEE AT Project tiles: GANI Claros Grey(light)

- Project location: Shijiazhuang, China
HE#E: ARE ‘ : g
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B—KIBAHEREAFIIE=E GANI Arabescato Orobico

AXTMRERESEUNRARE, 2B —LRiZaEoieik
MR, LLINEFEE, BEFNEXNEREK, ER
BT THPER. #REE) 990,

In this age of speed and change, there are always memories
that touch our hearts, such as our childhood. The significance

of childhood is infinitely greater than ever before, and this stems

from the original motto of “caring for children and embracing life”.
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B—KIBEEREAFIIIEE=E GANI Arabescato Orobico

B S EEH KA FE M ABR—F1, RE
BEOREEN—FIRS. ARSBENEIAZIRMTE
WP, WRHERRBEBRNTRHEER D,

The sense of achievement that comes from playfulness
and creativity is the same for everyone, and keeping a
childlike spirit is also a recipe for life. A purely sentimental

artistic aesthetic is integrated into the interior decoration

to create a scenic sales centre full of warmth and fun.
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ARE—MAREEE, BFRANEE, £, B
ENERRET —ME TE1 B=E. XEALUSEH
EFESR, BAIMHEGBNEE, HENGBIER
MIX B RM B EEMBIRAY T, EERMNHZEARAUR,
TEFAEFE. sz aEE,

The negotiation is a pleasant process, tending towards nat-
ural colours and a soft, warm colour scheme that creates a
space with “love”. Here, parents and children can have fun
together, and interesting ideas can also be exchanged. The
bright colours set off against the neutral grey and soft colour

base create a strong artistic effect, giving people a comfort-

able and pleasant space experience.
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B—ARIBRHEEEAFINSESE GANI Arabescato Orobico

BEXEREATKAE—BEBEIZ, EFRANEET
EFIEEIEEC T, REMILEEERIFHRENTEIEIGY
R, NFEENBEAGHE, LTENBERER, BRI
HERRF RSB S KR,

Shijiazhuang CIFI adopts the Gani seamless joint paving tech-
nology, which has the best decorative effect in different spaces
and soft furnishings, with an almost seamless natural connec-

tion, making the overall sense of space stronger and showing

its unique character and elegance.
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R MR, RSN A &

GANI Curtain Wall Pearl Blue, A Container For You To Feel The Light

ARTHALHKT, AEKH, FF KR NEE. B0 #XAN, LEXH T
Rz —BH PR, EEARIEERNNAZAR, TIEXH F—EMRENEDER.

Wuxi, Jiangsu Province, with the Yangtze River in the north and Taihu Lake in the south, is known
as the Pearl of Taihu Lake. China Merchants Shekou Yongrong mansion, based on one of the sev-
en major new towns in Wuxi, holds up the dream of the times of the rise of the West and witnesses

the vigorous growth of Wuxi’s next new city.

IMBRZFR: e . AN EN R BEX Project Name: Wudi Sunac. Yuyang demon-stration area
HEBE: B—KEaEEETE Project tiles: GANI Marble Tiles, Pearl Blue

NN AL Design company: United Design Grou
@A UDG BEBIigH gn company gn Broup

mE#R: XHIEX

Project location: Jiang’an District, Wuhan City
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NESTUAESERERRERA ST, F=Eihs
BRI,

Geometry is transitioned by ambiguous curves at points

of intersection between high and low, resulting in a

unique physical personality.

49



NO.3/ %ﬁ'ﬂ%ﬁ Lastest Project

AR EBRAER — S =6, B kESeEE0Re,
RERSBIERR AR RS T M= E/IE
1ZRe FHIMARREIBAESR=ET — M REXERE
&, TR T BRAREINELRIEIZ R

The virtual porch is treated as a dynamic space where the circular
water screen is the flow of sound and the mirrored porpoise is the
flow of light. Together they form a memory point in the space of the
porch. The sequence of magnified mirrored porpoises in the air
creates a gesture that jumps over the building and forms a memo-

ry point in the overall appearance of the building.




NO.3/ %1&“*3&;\[& Lastest Project

ZATHNES=RERENE MR EZRUF—FEEN
R%Z.BR, TR ETE LR=ABEMBRAREERE,
MRAE—K. —A. — JUAFNLAREREX D
TR —MEENIIR, EM—MRENRTS.

The enclosed space of triangle presents different perspec-
tive feeling at all angles of the interface. However, no matter
whether the viewpoint is triangular perspective, magnifying or
focusing, there are only one water, one stone and one tree.

The connection of geometry is treated as a light floating plate

in this space, presenting a state of weightlessness.
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IIKIE

£ 15 EEER: FEREINEMEER

The 15th Kinpan Award: The Best Exterior Wall Material of The Year

BR. BEXBR IR @K Color: blue gray
Specification: 600 * 1200mm

Features: dark color, 2 patterns

% : 600*1200mm EE: 13.5mm
B BeRR, 2 hRm

Green body: Full body
Thickness: 13.5mm
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AN JERITIOR | —3ARKE) SMILE 24y

Gani project | Hefei cifi-A future smile engagement

£ 15 ERRERTEELELITE. FEREERTE - SakE
The 15th national general selection of space category of Kinpan Awards: Best
selling space of the year - comprehensive property

i

4

;E
|

TENE R IR — KT8, i BLOCK X FmiE L FarE. M 1.0 BEIKEI 4.0 B RDAK,
TIRFEIEBRR A RER, ERHAESEEEXAITIE SMILE RFILHE. T BLOCKHKX,
MNEERFNEFETR, TEFENLEN, BERXEHRKEETRRERE.

Glorious City stands in the southwest. From 1.0 start-up area to 4.0 provincial government office
area, it foreshadows the development trend of lakeside, and creates smile aesthetic facade and
urban block in Binhu West High-tech living area, which not only has a beautiful life scene, but also

rich community culture.

IMBRZFR: SHEMENE B I KM SR Project Name: Hefei Cifi-Smile Living
HEBAR: G—KBOEmERER. SR E. Project tiles: GANI Assinis Grey/Grey Onyx/
B3 B4R Claros Grey(light)

/)
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B—ARIEBAEEHIEKERE GANI Assinis Grey

FNBIT, RIREBEESHTENER R FBIEKREM
RIETENDEER. BRBEROMAFIRNKE
SOER, EEIINHERHELL, ARk T HIZhE
T T KRB RRERER, TR L07E .

wm- -y

iy

Walking into the foyer, the big slab of Assinis Grey
with a continuous pattern seamless joint plays its wel-
coming role very well. The diagonal stripes of Assinis
Grey texture of the whole piece, with a smile curve
horizontally, with the front open curve shape, breaking

the hard sense of marble tiles, adding a bit of vitality.
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B—RIBAEE XK ELRE GANI Grey Onyx

BN AXEAE—AREARR AR EHITHY, SR
ARBVRRARIEE ERET AR E, SHEEEE
AEARIEITNSTERRE, ER N TEFFTERN
ERAET I8,

The entire public area using GANI Grey Onyx, which is
cloud-like light gray and warm white jade fusion, perfect-
ly matches with the pure white decoration of Smile Living,

so that the whole space open extension at the same time

not overly monotonous.
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B—REAERE XK ELRE GANI Grey Onyx

“Smile” fEAMIIENER, £55 Smile HBXHE
Bk, R2ERERINKEFRIEZR, EEEE.
ZRNRELEBER. BRI AZZF SRR
SARRBIIRER , IR AR it 2l (LAY e A SE M == 8l

The theme of the pavilion is “Smile”, which, combined
with the stylistic elements related to Smile, is active
throughout the pavilion to create a warm and happy feel-
ing in the home. The space is not only a place to enjoy
an afternoon coffee and catch up with friends, but also a

space for all-ages fashion shopping.
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B—REAERE XK ELRE GANI Grey Onyx

EERENS—MHHKERIIG. SARTREBE—MER
BALS, AXENS— I TRINERLIREMELE R,

TG

¥ r‘ 1
Every home and art display in the Living Gallery is a |
L]

living experience and you can’t help but stop in every
space here.
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SRR | R VBN H B SRE

Enjoy the freedom and romance of American luxury

iR BRLRES
mE®ER: 500 m
FENE:. =XEE
FmMA: BEK. FAHIA. ERE. =K EREE.

RIMAIIR . FFDE. fFRE. LDRA

Location: Yorkshire, Chongqing
Project area: 500 m?
Style: American light luxury
Product application: Assinis Grey, Statuario Calacatta, Azul Macaubas, Tundra Grey,

White Onyx, Pietra Grey, Calacatta, Azul Bahia, Red Travertino




NO.3 / ZEBIFEIE/ Lastest Project

FHEX (@) + FHRIAIA (B83%) Assinis Grey(floor)+Statuario Calacatta(Backdrops)

—HNEET , EENMNAREESEFE, hEE
RETIFEEFEEDL , TEBAUSTARRE
NE, FRAIRENERE. Z900%. KEBIT , ¥
FIERBEBILAREE&FEVETFE .

The ground floor dining room, the symmetrical layout is very
square and open, it is very convenient living circulation for
homeowners, the dominant colour is a noble dark blue, con-
tinuous pattern backdrop of statuario calacatta, velvet sofa,

crystal chandelier, experience bone-in comfort thanks to the

premium feel of the material.
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EMUEERRERHEITEERN , BREANSEE
T = ERMNER , FANRNMRELN, £
BB EREM NG , B—2EHmLIL=E
EMSTEMAE,

Assinis grey is used for the entire floor and is seam-
lessly paved, spacious textures give the space a
flowing aesthetic, if you look closely, you will see
that, no stone threshold stones are used throughout
the house, complete and open spaces thanks to

gani seamless joint paving.

RET: ®Bx (@)
Dining room: Assinis Grey (floor)
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EEEHZEMTHRERITNE , BIASE
FEEREMEW , A LETERRER A EREM
RPN, EHERMNERKERITHNRET , ERE
ENEREBNRBREERNE , TEFEEELE
REIFZ 8o

The homeowner made elevated design changes on
the negative second floor, the overall styling is very
strong and ornate, from the top down, the visual im-
pact is more intense, illuminated by a dazzling giant
crystal chandelier, the continuous pattern backdrop

of azul macaubas shines with dignity.

ETENERE. ERE

Living room backdrop: Azul Macaubas

N

wELR




BT /X (mE)
Living room: Assinis Grey(floor)

FETHEEL T HREEKNSEE ,, BIRE
LETZEENER, REFMIELE

KBEERIENEME, TEFERDHA,

The living room floor continues the texture
of the assinis grey, white-grey accen-
tuates the depth of the space,the azul
macaubas backdrop is a good backdrop
for the main character, spaces are clearly

prioritised and harmonised.

NO.3/ %ﬁ'ﬂ%ﬁ Lastest Project
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FABEIDAE: =HRK+ERBE + RIMFILK
Master Bathroom: Tundra Grey + White Onyx + Pietra Grey

HNRANFEESHFMER, BEH
ERZHARTSHNERMER , /1
AZARRNREZEATARE , IF
MAED, REEFRMERER, FH
R E,

For the different preferences and needs of
the family, the seamless medallion evolves

into different patterns and shapes, geomet-

ric art becomes a visual label for decorating

spaces, the choice to listen to your heart JLERETDBAE: FFDPAH +=2RE + 4RG
and express your true personality. Children's bathroom: Calacatta + Azul Bahia + Red Travertino
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NO.4 /i3 ME = /Designer Column

FREG | ERK Y, HIEAATEERTA?

The Hong Kong Style is hot, do you know what it is?

BRTRE. Kif, BRREEREERZAEENAR, KSEBHNPRNTFENEZER
FEE, SRHOEFFRBUENRENTR, AR—ERYWESB!

In addition to makeup and clothing, Hong Kong style decoration is also a popular hotspot in

recent years, and most of our friends are still unfamiliar with it.

SRUEKTAMNE=NERRE Figitm
2R, KBHALSRLIFBRNESEN,
RRMHRT BRI REH,

Today we welcome an old friend of our col-
umn, young designer Yefan Meng, who is
always working harder than you think. This

time, he brings us a case of HK style.

&itim: ZAA

Designer: Yefan Meng
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NO.4 /i3 ME = /Designer Column

#i5: HE OB Z

FE: XER (ZB)

i 180 m

i B—KEAEREAFIKIK

Location: Yichang, China

Type: Large flat house(3-bedroom)
Area: 180 ni

Products: GANI Gamper

AR HE:
s ETSEBXHYEE, KM TEFTEEMNT
W BB ;

* ERT AL, ARA=RMERKIBREISH
REVFFERR;

s AHKEERTATRK, £E&EEAI A,
RESIZNTEM L T RIEMMBERS.

Open layout:

e The living room and kitchen area exist side by side,
realizing the spacious living line that the house owner

wants;

e Living room and restaurant integration, open space
and transparent glass to create a magnified open

effect;

e Gamper is used in public areas, and threshold
stone is not used in the whole house. The integrity

of tile texture makes the space more atmospheric.
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NO.4 /i3 ME = /Designer Column

LIVING ROOM

ETRAMRARNEE, mitMERIEEEL
ETREENMRE, EEE8EANEREIFER,

The overall effect of the living room is bright and com-
fortable. The floor-to-ceiling glass windows on both
sides make the living room more light and create a

transparent and atmospheric living environment.
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NO.4 /i3 ME = /Designer Column

ETS5RTRREANMER, —HURNARMENNSHRIET ZEEESEME, FERHRE T ISR,
KT BEAVEE E L
BHEE—KEAERBARFARIK, NERBERLEEITR 7N, KEERHISERF EREME 5

MRRER, LEENREERR,

The living room and dining room are symmetrical lay-
out. The integrated open design ensures the permea-
bility of the space, and also satisfies the independence

of the functional area, realizing the spacious living line.

The floor is made of Gani Gamper. The different
shades of gray break the dullness. The vivid texture of

ink painting produces relaxed and pleasant visual en-

joyment, which makes the overall style more light.
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DINING ROOM
Br

B—XKEAHERE EAFIKIK GANI Gamper

AMXRET, ETMERBEERNEEARFIKIK,
BEARLI T 2EHLKEREM NG, BHZE
&%, SEERRMEIL=REIEMMB RS

Not only is the living room, dining room and kitchen
also choose Gamper, | believe you found that the
whole house did not use stone threshold stone, using
ceramic tiles, texture integrity makes the space more

complete and atmospheric.
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KITCHEN
i 3

HEEALMA LB, KEEAXBEMTIR The kitchen is a classic L-shaped moving line. The

WAL, XS ER T, EAF refrigerators and other household electric appliances
MANINRKZR, XRB1E—I ¥ = =
’ ’ have been installed in a hidden way, which further re-
X

NEGREREE, ILZ=EBNARES. leases the space. The main color of Gamper is white,

Ay V4

ﬁ_

which makes the space more bright and tidy.
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MASTER BEDROOM
FEb

B—XKEAHERE EAFIKIK GANI Gamper

ENEMBEHERRKEE, EMETE, ATE
ERMEENFRE, ERRAGHMRMEE, EE
FERVERSY T, ER OB RFLA LUBAA S B S8R Ko

Bedroom and study also use dark gray tone, in pri-
vate space, in order to create a soft and comfortable
atmosphere, choose the wood color floor and cabinet,
under the warm light irradiation, you can relax and do

your own happiness when you come home.
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NO.4 /1g&1HREF= /1 designer Column

FREO | 2R NGREZ b 712

Why do young people love the aloof style?

FRATEBNEEIERNFA], BEEEHRELLORBITFHFIMS? BERXTEBHNR,
HIFFMEBEER.

Unconsciously fall into the whirlpool of life, can we still find a place to let the heart return to

peace? After watching this white home, maybe you will have the answer.

FRUBEARBMEL, RIBLEHE
A BRI TIR, REEEMAESER.

This case takes white as the inspiration and
main line, according to the living habits and
preferences of the owners, advocating sim-

plicity rather than complexity.

witim: B5RE
TAERNIRITEE
BRARE: I/ FHPl /R

Designer: Dongxin Gao

Focus on interior design for 7 years

Good at style: modern / new Chinese / European
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215 12 HhEHE

FE: KFERE

mfi: 155 m

. B—AEBEERAEBEEA

Location: Yichang, China
Type: Large flat house
Area: 155 ni

Products: GANI Volakas

BEFHR:
o ITERTHMME, FATTER, BFEEFE

 ERT— L, ABRRZ=RMAERABREE
IRARRR

o B/ BElEluE R IR, IFEEEEEMA

Open layout:

e Open up the living room to the balcony, enlarging the

living area and making it more open overall

¢ Integrated living and dining room, open space and

large white areas to create an amplifying effect

e Small rooms transformed into cloakrooms with a

strong focus on quality of life
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NO.4 /iZTHIME = /Designer Column

LIVING ROOM

H—KIEBAER FEBE B GANI Volakas

BE&TEMN, TEITRKITILZ=EEMFE B
BREDANBBRARIEGLOERRL, SEMERIL

TRERERFFEEEK,

The white flat ceiling and the absence of dominant
lights open up the space even more. White leather so-
fas and marble-textured tiles in white, with high-grade

materials, enrich the space.
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{_

ERERES, BEFSLTEMNE. NETERTABELR, BBETTENESRR, AKRER 7B
MR, LEIRZARITETESRBHIKE,

WEHEANEE—AEBAERFRARE, MaNIIRREMENE LK BRINER, WRKRERARILZEE
MRS

In a minimalist style, it is important to know how to sub-
tract from the space. From the living room towards the
dining room, the white colour gives the space a sense
of transparency and greatly brightens up the overall
visual effect, but less is more is the key to creating a

sense of sophistication.

| The floor is made from GANI Volakas, a pure white tex-

ture with light grey veins floating on the surface, which

spreads out like water and makes the space more airy.
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DINING ROOM

T FENBRINIESERT BRERARN=E,
HEER. RIRIBNERLBERLE, AR+E,
EREHRE T B EREMHRER, REGEMEA,

The L-shape dining table and bar extend the small
kitchen, making it easy to use. The built-in black and
white sideboard has a modern feel and also meets

daily storage needs, with both value and practicality.
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B | SulksRrb Uit

Fall Collection | A taste of the new Chinese culture of Guochao

WEEAOHERNEENE? IRl —EBES. HPANER—HER, HE—
MelHE, FOBRT FEGHEXLNGEE, MARSIAXRZENNEER, EETR
‘X E S,

Talking about the nation’s favourite style of decoration? New Chinese style must have a name.
The new Chinese style is a heritage and an innovation that not only follows the essence of
classical Chinese culture, but also combines the fashion trends of modern aesthetics and

demonstrates the confidence of national culture.
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Fall New Collection

B4%=2 1% White Marfil
600x1200mm
D1265896BM (&#437)

ORI B AR, FHNAEIK
HRRGEEEEFHK , [SBUERA
KRB, FIRAEHFRNSEE,
TERRE AT B R,

Light gray as the basic tone,
irregular gray, white mottled dot
texture dotted among them, cool
temperament but not lose warm
texture, clean and pure broken
veins, create a bright and clean

space effect.

NO.5 Fﬁ]%? Product Aesthetics

RFIX Aghia Marina
600x1200mm
D1265893BM (AMH)

BEEMBOLRE L, HEAR
WMo ELOBALY, MRFRH
BEELE, RAMEERRE, ik
AREEBNEEEL,

On the elegant and soft light
gray background of Aghia Mari-
na, white fine lines are scattered
in an orderly manner, it is as holy
as ivory, showing elegance and
romance, providing a luxurious

living experience.

7kz=H Cloud Grey
600x1200mm
D1265854BM (H#43)

REKAHURAE-AHE —R
FENERBAHE; XBLHN
4, BBAFRIMITEMKARELEHE,
Katt B ARNKALIEE, iLAHH
EFTABANEEZH,

Inspired by the world’s first ca-
thedral, St. Peter’s Basilica in the
Vatican; Classic mesh with white
lines that crisscross in a flow-
ing pattern, the natural texture
makes you feel as if you are in a

nature painting!
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BXZ% EERS

Transparent and atmospheric

HHRARNBHRHE “EMAE, BMAE" ,
BREZEEE EUERBRAER, RRTHE
FRBRAHNEW. BKERBENRE, 4%
T HRESHEX B R—IKBREM SR,

The new Chinese style emphasises “thick but not
heavy, transparent but not empty”, starting with black,
white and grey as the dominant colour scheme in the
space, drawing inspiration from the traditional Chi-
nese architecture of Jiangsu style gardens and Hu-
izhou architecture, inheriting the heritage and mood of

classical Chinese culture.

fEECE A
Matching points:

RERER LiE, BEERMNNRFRATIE
BETFENSRE. RESKEEITYRHE
A, REANZARLERBMR, Sinitet

Large areas of tiles on the walls and an elegant,
soft Aghis Marina set the mood for a tranquil
space. The clever combination of tiles and ink
paintings, with the art of whiteness accentuating
the local effect, leaves the textures of high-end

materials in full view.
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T e A e
2020 New Product: Cloud Grey

ERES:
Matching points:

AEEELMEBRRIETTIE, RixkEHIA
BEURFETENER KaBITRKRN
IR EMRE L—Rik, BEARE LEEX
73, BARZN.

Clean lines and blocks of colour are used to fill the
space, with shades of light and dark grey to enrich the
space. The Cloud Grey’ s flowing texture adds to the
spatial effect, and the overall visual effect is visually gen-

erous.
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B2 BLYEF

Modern beauty Simple lines

MPRANFMETREEMRE), ERT LRI
EmiEe FANEEMETMELEMLTARILS,
AREBRENEREREREEMARLIBIER.

The new Chinese style is light and agile, and is ex-
pressed in a design that cuts through the complex
and simplistic. The traditional intricate carvings gradu-
ally evolve into slender lines with local touches of me-

tallic textures to create a modern, minimalist aesthetic.

fEECE A
Matching points:

RIENMEELSSI 7 RN, AEEN
KERLETEERRE, KkoaMEEA
SN T ELRIBIVES, BITHHFPR
RIBHEIRZ 5o

The ceiling and floor framing echo the heavens
and the earth, with clean lines that emphasise the
stylistic feel of the space. The natural texture of
Cloud Grey becomes the warm background col-
our of the space, emphasising the beauty of the

neo-Chinese style.
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2020 FEFkZEHan .
2020 New Product:

ERES:
Matching points:

EAEENRKNTEF, FRMBNLFILT
BIESHABF. KERNREFSKHE—TRRE

TRRRR, HFPARERFETE,

I

In the relatively long and narrow space of the bathroom,
clean lines give the space a sense of order. The large ar-
eas of White Marfil further expand the visual experience,

making it clean and bright, open and comfortable.
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X2 % Z5i[HS

The beauty of culture Traditional symbols

2020 EfMEHmR: BSSK
2020 New Product: White Marfil

ERiES:

Matching points:
EHREFERXAR, EFE ‘RIER, FEIEE, THBEINLEREROETEER, @I
BRBABKEFRENYR, BIZREEE BENEEL SR MREERERTH
URIIAEENS, HEWETEERE, i, EEPARIREFERBAMAKRNT =

EIl:NES=H

The eternal objects of nature are transformed into

heti Is th h artisti I
modern aesthetic symbols through artistic treatment The use of color contrast to highlight the theme of
and engraved in the decoration of spaces. space, through the simple palindrome frame mod-
eling let the vision focus on the center of the living
room, the simple and bright White Marfil naturally

becomes the leading role of the space.
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ERES:
Matching points:

EBRIHARTNEVRES, KRFRS5K=ANAS, The combination of Aghia Marina and Cloud Grey neu-

N N tralizes the massiness of new Chinese style. Appropriate
AR TSRS E, AT HIE AR E R yie: Fpprop
use of partition windows to cut space, further enriched

Bz, #B-FFETEENERRE, BEE the level of space aesthetic feeling, style but not repres-
AEINASRE, sive atmosphere.
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PREVIEW OF

JANUARY ISSUE
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GANI FEATURED CHARACTERS:

Lhimli

THENMNBOEROUREREZNABFRIEA, fit
IFHREFNRE? BUFHR!

Four excellent craftsmen of Dongguan, what kind of

stories will they bring us? Please stay tuned!
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