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Don't Be Anxious, Life And Business Are Both Long-Distance Running
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2020 is set to be an extraordinary year. For Li Zhilin and GANI Marble Tiles, is also an extraordinary year.
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On February 17, GANI Marble Tiles chairman Li Zhi-
lin's Wechat official account officially opened, the first
article he published in the account is “A letter to the
family”, to express greetings and concern to those
whom still were still in the epidemic, at the same time,
GANI send masks through various ways, according to
incomplete statistics, GANI has sent out 1.73 million

masks.

The epidemic has affected every industry, including
ceramic industry. Li Zhilin admitted that although
GANI will also grow in 2020, there is still some gap
compared with the expected target. Li Zhilin is not
worried about this, because GANI has not pursued
much growth must be required for so many years. In
his opinion, enterprises should develop steadily, which
is the key. To be an enterprise is to run for a long time
and not to pursue a moment’s success, but efforts

should be made.

“I've always maintained the idea that life and business
are long runs, and that’s an attitude. For example,

we've always maintained focus, and that’s an attitude.”
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The goal of the long run is not $10 billion or 100 years, but to contribute something of value to society
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As Li Zhilin said, if we want to make the scale bigger,
there are many ways to expand the scale, create more
categories, or go down the price. But if we do this,
we will lose the core. “The purpose of doing business
is not to say how big we make, but how much valu-
able things we really contribute to our customers or
society.” “I always insist on not too much pursuit of a
number, do a good job of what should be done, do
a good job in products and services, and constantly
build customer value well. | believe the result will not

be worse.”.

Although no intention has been made to increase, it
is also necessary for business departments to have
their own KPI. The business department claims its
performance tasks. The department heads has the
final say, and they certainly do not allow them to slack
off. In 2020, the business department of GANI did not
adjust its original target in the case of the epidemic.
Li Zhilin cheered them up: “Try as you might, there are
three attitudes to fighting a war: either win, lose, or
surrender. The most humiliating is surrender, it doesn’t

matter if you are defeated, it's humiliating to surrender

in the first place.”
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Delivering masks during an epidemic sends out a “‘sense of nobility and mission”
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Earlier this year, when the epidemic in China was seri-
ous, GANI raised some masks through various chan-
nels, in addition to employees and their families, many
GAN!I local agents found customers who had left con-
tact information, call one by one to send masks, even
if some people have never bought GANI products, just
to consult, but also send them masks, after receiving

the masks, all customers are very touched.

In Li Zhilin's eyes, what is sent is not a mask, but
care for the life of customers. By sending masks to
customers, the great love in the hearts and a sense
of loftiness to help others of many service providers
have been brought out. A service provider in the
northeast area of GANI, because of the closure of the
city, walked 2.7 kilometers in the freezing northeast
and risked his life to deliver masks to customers. After
delivering the mask, the customer was very moved.
The service provider also felt that he had done a very
meaningful thing. He shared his feelings with Li Zhilin
through wechat for the first time. After the epidemic,
Li Zhilin joked with him, “I'll give you 1000 yuan now.
Can you send it again. “ “2.7 kilometers? No, | won't!”
This makes Li Zhilin feel that sometimes he can’t look
at problems from a purely material point of view. Em-
ployees and service providers need to have a sense

of nobility and mission to motivate themselves.
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During the epidemic, some people also urged Li Zhi-
lin to make masks, but he refused. In his opinion, one
cannot become a slave to money. Many people al-
ways expect a good harvest in autumn, but we should
understand where it will come from. This requires on-
time planting in the spring and hard work in the sum-

er. “We're the sons of farmers, we've farmed, so we
know how the harvest comes in the fall,” says Lee,
who resents too much publicity and packaging, such
as some promotions and egg-smashing(prize draw),
which customers would perceive if they weren’t ded-
icated to customer service, just not say. “The golden

egg smashing never struck gold.”

fiR4n 2009 FA5EH, WIFSKE—MAZEET

If we hadn’t transformed in 2009, maybe GANI wouldn’t be alive today
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The cold market during this year’s epidemic has given
birth to the popularity of online broadcasting. Li Zhilin
said that GANI also does live broadcasting, but not to
sell goods, but to provide more publicity channels, so
as to let more customers know about GANI. Jack Ma
said that the next ten years will be the last ten years
for traditional enterprises to be digital. Li Zhilin agrees
that every industry must realize digitization when it
develops to a certain degree. Moreover, the technol-
ogy is more mature than before. Enterprises should
constantly break through themselves, for example, in
transformation, things that have not been done will
make mistakes, even be painful, and may not live as
well as before, of course, it's possible to live better.
But the biggest gain is that you're still alive ten years

later.
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Is it still a good time to be in the ceramics business?

“If GANI doesn’t transform in 2009, are we still alive
today? Maybe it’'s not alive, or it’s hard to live.”Looking
back on the past, Li Zhilin was very glad that he had
chosen transformation. At the beginning, some of the
enterprises that had lived almost as well as GANI, or
even larger than GANI, have disappeared. People of-
ten encounter the problem of immobility in the comfort
zone. Why not? As Jack Ma said, “because | believe, |
see.” In fact, it is not because he believes that he can
see, but because he has seen, because he stands
high.

2014 FE 2017 EFN=FE, PEMBE XM
1452 ZF B 1366 2K, 6% BIEAEKRT, W
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In the three years from 2014 to 2017, the number of
Chinese ceramic manufacturers decreased from 1452
to 1366, and 6% of the enterprises disappeared. Is it
still a good time to enter the ceramic industry? Li Zhi-
lin believes that the ceramic industry is a sunrise in-
dustry. From the perspective of industrial scale, even
if the sales volume of a single enterprise reaches 10
billion, the market share of a single enterprise is only
2% or 3%. As long as it is linked with clothing, food,

housing and transportation, it will never decline.

Will other materials, such as some other kinds of dec-
orative materials, replace or seize the market share of
ceramics? Li Zhilin believes that decoration materials
will permeate each other, which is a normal phenom-
enon. The key is to see whether enterprises can keep

their own territory.
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Has the ceramic industry entered a very serious downward period
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Although ceramic tile is a sunrise industry, Li Zhilin
believes that the ceramic industry has entered a
downward trend. In 2015, he has already reminded
the industry and shared a demand curve. The main
purpose is to remind everyone to be prepared. Any
industry will have the basic law of industrial develop-
ment, and there will be such a curve. When the market
is good, many enterprises will come in. After a certain
period of time, the market will start to saturate, and
then enter the evolution period. The better the better,
the worse the worse, and the number of enterprises

will gradually decrease.

Now the overall sales of ceramic tiles in China is also
declining, because individual consumption is very
low and can not be at a high level for a long time. In
the end, the market will have an equilibrium state, the
market is now certainly not as large as the previous
growth, for example, the equilibrium state of con-
sumption may be 6 billion square meters. The better
the better, the worse the worse, and the number of

enterprises will gradually decrease.
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How to maintain the state of starting a business or starting a second business
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Every industry is in the market competition, and the
pattern is changing all the time. Whenever the change
occurs, the enterprise will face many unknown things.
The enterprise should actively transform and upgrade
in the face of change, which is based on the future
transformation. Therefore, every transformation of an
enterprise can be said to start from 0 or from 1. In
essence, Li Zhilin thinks that this is innovation. If you
don’t keep the entrepreneurial attitude, you may still

have nothing in the future, or stagnate.

For many bosses, financial freedom may have been
realized for a long time, but many people still have to
go forward and listen to the gunfire from the front line.
Li Zhilin thinks this is normal, and everyone who starts
a business will keep this state. Looking back on the
founding process of GANI, Li Zhilin said that at the
beginning, he wanted to do something, not to waste

his major and contribute to the industry or society.

Li Zhilin often talks to service providers and employ-
ees about the cost performance of life. “Our life is
cost-effective, this cost-effective formula, the following
is the material wealth, the top is the spiritual wealth.”
Material is easy to understand, and spiritual wealth
can’'t be measured. Through the calculation of cost
performance, the pattern of people can be roughly
divided into three levels. For example, some people
make money by immoral means, so their spiritual
wealth is negative; normal business people, many
people’s life cost performance ratio is less than 1, be-
cause they use various so-called marketing means to
cheat customers’ money, but do not provide equiva-

lent customer value.
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A real entrepreneur creates value for the society, and
the cost performance ratio of his life is greater than 1.
Li Zhilin thinks that the value of GANI should be great-
er than 1, because the essence of an enterprise is to
be greater than 1. “The epidemic has also proved that
it is not really the work that needs us, it is that we need
to work, and everyone needs to show their own val-
ue through their work. This year’s epidemic has also
stimulated everyone’s fighting spirit. Through personal
verification, everyone will build up confidence, not
only in dealing with the epidemic, but also in life in the

future.”

The word most often mentioned for the personal official account is “user”
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In 2020, Li Zhilin’s wechat official account was official-
ly opened. The most frequent word is “user”. Li Zhilin
said that one of GANI" s core values is “user first”. For
many people, these words may be just hanging on the
wall, because they do not understand the underlying
logic of “user first”. The “user first” is not the needs of

users, but the needs of brands.

Within GANI, Li Zhilin has always advocated serv-
ing users with a heart of gratitude. “Why should we
serve users with gratitude? Because our only source
of income is the customers’ recognition of you. The
customers are God.” In Li Zhilin’s philosophy, he has
always put customers (users) first, employees sec-
ond, partners third, society fourth and himself last. “If
enterprises don'’t treat customers as people, they will

not go too far”.
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Whether it’s a single-item mindset or a pan-home mindset, the key is to get it right
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In the face of increasingly fierce market competition
and diversified decoration demand, many head en-
terprises choose diversification strategy. For diversi-
fication or pan-home strategy, Li Zhilin once said that
pan-home is a false proposition. He explained that the
“pseudo proposition” does not mean that it cannot be
done, but that there are some problems in the underly-
ing logic. They hope to solve the needs of consumers
in a one-stop manner. However, both enterprises and
people have strengths and weaknesses in their abil-
ities. When they do everything, they may not be able
to do anything well. These are two kinds of thinking.
One is platform thinking, the other is vertical thinking.
Platform thinking also has its challenges. In the home
furnishing industry, there are many categories. If they
are all in the top of the list, they are certainly very

good, but very difficult.

Li Zhilin believes that no matter which way to go, the
key is to understand the logic thoroughly when taking
this road. There is nothing wrong with single product
supplier. “In the end, all the platforms came to me be-
cause | did the best. Isn’t that amazing? The key is to
be good enough. “ The assemble enterprise can not
integrate the brand enterprise at present, because the
brand enterprise does not need it. The most impor-
tant thing is to be strong, which is fundamental. As for
how to be strong, it is to make the value of customers
bigger from the aspects of products and services. As
far as the ceramic industry is concerned, the service
chain is still not closed-loop, and many enterprises

even have not done a good job in paving.
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Diversification should have three conditions: the key is to see whether the main business is good and

whether it has core competitiveness
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Lee said he is not opposed to companies implement-
ing a diversification strategy, and the key to diversifi-

cation is to have three conditions.

First of all, try not to develop a secondary busi-
ness if the first primary business has not reached
the ceiling; the marginal benefits and opportunity
costs are high, and the risks are also high, so it is

neither affordable nor uneconomical to commit.

Secondly, even if you go to develop a secondary
industry, you must build a core competency, or you

won’t last long.

Thirdly, even if the secondary industry has a fu-
ture, it should not affect the primary industry, and
it is not worthwhile to pick up sesame seeds and

lose the watermelon.

As far as the ceramic tile industry is concerned, it is a
typical industry with small enterprises, with a market
scale of 400 billion, which is twice as large as that of
air conditioning. However, the largest single brand
of air conditioning has reached 100 billion yuan, and
the largest enterprise in ceramic industry has only
reached 10 billion yuan. There is still a lot of space.
The best year for foreign ceramic tile enterprises is
about 230 billion RMB, which is mainly sold in the Eu-
ropean market. China’s market is the largest market.
At its peak, the annual output of China’s ceramic tile
industry is 10.2 billion square meters, and the export
is 1.5 billion square meters. The Chinese people con-
sume more than 8 billion square meters a year, and

the world does not have so much output.

10
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Small and good vs large and complete: ceramic tile brand may not be very small
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From within 2009, GANI has been focusing on marble
tiles, focusing on the ceramic industry. Li Zhilin said
that there are many small and good companies in Eu-
rope, some of which have also been passed down for
several generations, for a long time. GANI does not
pursue to become a large and comprehensive enter-
prise, but not necessarily small. Because the market
is large, such as high-end, certainly smaller than the
market just needs, but if the high-end has a certain
proportion, the absolute value and relative value is not

necessarily so small.

In Li Zhilin’s view, if branding is the process of climb-
ing a mountain, GANI is currently still climbing in the
small half of the mountain. The so-called high-end, not
necessarily means earn much money, it is a dynamic
concept. “We should never learn what successful peo-
ple are doing, but to learn what he was doing before
he succeeded, because we have not yet succeeded,

this is a very simple truth”.

For GANI, the ultimate goal is to truly serve customers,
including high-end customers. If the needs of high-
end customers are different, he may not only need a

marble tile.
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NO.1 '%%K?*ﬁ,"(f]mimmn'\‘ Column

SFEWSERER, EEFFEHTI

Visit clients every year, but don’t want to advertise too much

ZEf%

BE, FEMBENTE, JIRREEFPREEE,
THEFELNER, WREXELER, B2
FEREXHERH#ITER. “REHFZHML,
REEZFU—T, FAUERXIMBIIZFRE,
EEE— logo, WAERIMNEH. " WFE—H
mhEERX T, FEMEFRYHITIZSHM,
MRGURL—1F, MEE—TE, BMKET

H—RNTF—1+F: F=XEE

GANI ‘s next decade: the third transformation

Every year, Li Zhilin visits the market and walks to the
end customer’s home to understand their real needs.
He enjoys visiting customers, but doesn't like to use
this as a publicity stunt. “My visit is not a show, it’s
a chat with customers, so I’'m against them taking
photos with their mobile phones and putting up GANI
logo.” For GANI’s branding efforts, Li Zhilin is also

against too much whitewashing, it’s distorted.

TiEBAMEN M, ERESHBLN M,
FEMERE, M—EBEHLUMRE, MRLERE,
MEKPE R, BRIZTEEEE, EaEamEn,
RBERER LIV,

B FRZEWVRENEFERL, FEMEBEEM

RAEBEIWM—BE, XTEHKXKRT, WER
SBEPAKET, —RIZTEXRE, T—NME,

B—ER =XKL, BREMBEMNET, Lt
MRMFN, EAESHMMBMEERE, XL
EE—EIRR R, KAMBEANEFIEEKRE
e, XEBEREELHE, WEFRENER, FER
4B, LR EERNER, R2—1IA,
— N EEME, F288.

Whether it is a big and comprehensive brand, or a
high-end brand, Li Zhilin stressed that there must be
a way to achieve it. If there is no path, it is to catch the
moon in the water. The path is the strategy, the mis-
sion is directional, and the key is to have the path of

realization.

Compared with the one hundred year enterprise
proposed by many enterprises, Li Zhilin frankly said
that he had never expected to do it for a hundred
years. This goal is too big to think of now. Generally
speaking, in ten years’ time, in the next ten years,
GANI will make a third transformation. The path has
been planned for a long time, such as digitization,
how to link with customers more efficiently, these are
the problems that GANI faces. In the end, they create
more value for customers. This is the underlying logic
and the essence of the problem. No matter what way,
such as Internet technology, it is just a tool, a method,

not an objective.
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RPN TGV HUSEE | TR “IRiB.22y”

Malaysia Tgv Cinema Start Your "Romantic Date"

IRERIAMR, E—HLEHW “EH” B

Similar to the natural effect, GANI seamless joint paving is "out" of the country

MBRR: SRAIL TGV Bk
BB FPEEPZR. RS R. AUEHH
IE®EmF: 2000 m?

Project Name: Malaysia TGV Cinema
Project tiles: Claros Grey(light)/Claros Grey(dark)/White Carrara
Applied Area: 2000 m?

13
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TGVEERRDRALRESINGE MM,
EERESMAEFHNENSH. BE—ENE
BT, AR THEKIXAY central i-city &
7, WA RIRER" o

AREXRBALZTRAMMAKRT K. MRS RRZ
BIER, EEEH. MHKER, BEFLURE
EEEA, MEHNEAFRITHER—METE
KHE=E, EMEGRS aNEF IR, B
BRI,

TGV Cinemas is the first cinema chain in Malaysia to
introduce the concept of integrated cinema, which is
located in major shopping malls in Kuala Lumpur and
other parts of the country. The cinema is located in the
central i-city mall in the suburbs of Kuala Lumpur, also

known as “Mini Bangkok”.

The lobby adopts the combination of White Carrara,
Claros Grey(light) and Claros Grey(dark) in dark and
light colors, which is staggered and elegantly distinc-
tive, and the effect of seamless joint paving is more
integrated; the curved line design brings a soft beauty
rich in changes, which is more in line with the round
design of the service desk, making the whole space

warm and harmonious.

14



¢ @ B9 Royal Selangor &
EEtHREREREERE, &
BRIBAFFEKRS.

The Royal Selangor retail
store across the street is also
simple and elegant due to the

color scheme of the tiles.

NO.2/ $1§U*§ﬁﬁ Lastest Project
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TGV & & Z AR\ — N FF LY Chat time £k
X, MRS REEHEMNREERE, KEM
ik, EEHME. BRN=ERK, TELHE

There is also an open recreation area next to TGV
ticket office. The overall paving effect of Claros
Grey(dark) is dignified and low-key, creating an ele-
gant and exquisite sense of space, matching the high-

end enjoyment of the cinema.
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mEXRAANERD, NS, TATEEE
BAR, SEAANKM, XIKRERN. EXF
Bk Linkm L, RAZRARMNBE, WTE
BERMNA N, RBREMAME,

The corridor is made of White Carrara, like cloud like
snow; the light is more transparent and bright, just
like the moonlight on the ground, and as clear as wa-
ter. On such a ladder, you can see the delicate white
snow and the gentle moonlight under your feet, which

makes you feel warm and romantic.
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DU ARG 5 38 S5 | B BETIE ) A 6

Hangzhou Overseas Chinese Town | Exquisite And Comfortable Life

ERESESHARNBE. 5. BE=X~

IRBREEFIRE, FIRMESEXED

Grey Tile Model Room, Showing You the Charm of Premium Grey

SEF NSRS L SHNE S 1EE .

ZAREFREK, WIS IHA R miniT.

Overseas Chinese town are planned to be high-rise, western style houses and townhouse prod-

ucts, aiming to create a complex international and artistic living quarter with multiple business

forms in Chengbei new town, and set a benchmark for high-end residential products in North

TE &R
BB
T8 R
BEER:

Hangzhou.

e - ARSI

AT

RT IR, SRERK. FRTIX
35000 m

Project Name: Overseas Chinese Town

Location: Hangzhou, Zhejiang

Project tiles: Claros Grey(light)/ Madrid Silver
[Claros Grey(dark)

Applied Areas: 35000m°
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B—KEAEERKZ R Claros Grey(dark)

BRIt LR BENEE, FEE D BERRIER
B, RESAFDENEERTS, WX
BT —ME i SIRBTE, FZATIE
BRUTERE,

The design uses gray as the main color, with
some jumping colors, and the furnishings and
interior finish with clear lines match, striking a
balance between fashion and warmth, making

the art space more perfectly expressed.

NO.2/ $1§U”5ﬁiii Lastest Project
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B—KIBEERDEBIE GANI Madrid Silver

TEBRMZITER, ARAESIRITILTEEDEL
RULIRIL, FRMEANSETEMH, EREMEFRFRE
Tk, BTSETZREZLHER, SRMALETRHE,
KA ZE ] AE RSB EsHFIST Mo

The open and transparent design allows the spaces to be
functionally independent from each other, while at the same
time extending the sight lines, achieving perfection in integra-
tion and boundless. The dining room and living room are un-
obstructed from each other, allowing air and light to flow freely
and family members to interact and communicate with each

other in a more comfortable way.

20



NO.2/ $1§U”5ﬁiii Lastest Project

BE—KIBGERDEEIE GANI Madrid Silver

RERFEITEHMTEMR, HIER—MiLE, BEFESKEREER, EETEEMER. SHERERIR
TR, FNRERRETHHTARONEESE. S&RERBNEA, BEXMRAMEMIYEKS,
The visual effect created by the gray kitchen is not single and boring, and the combination of white cabinets and gray

makes the space look more sophisticated. It is not so much a design style as it is an attitude rooted in the heart of urban

life. The use of advanced gray in the kitchen also makes this smoky place more fashionable and atmospheric.
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B—KIBEERDEBRIE GANI Madrid Silver

BEAZRITIMIESBNEET AT RAMEERRN, HXSEHRTENIREIEZIREN.,
DEEEFERZMURBNZITAE, REEXKITILTEEFTE, XENFRESARNNBE—RIIER.

Usually, the concept of bathroom design is related to the design arrangement of the whole living space, and its style is
determined by the complete visual concept.
The bathroom is also based on gray design, minimalist design makes the space comfortable, such an environment is

suitable for us to brush off the tiredness of the day.
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R AR ROW | ARSERE, ERREZ

I've Lived In A Cage For A Long Time, But I've Found My Way Back To Nature

B—RAMRIEF— “REZIF"

Sunac-Lanshore Grandview | GANI Sunac Project of Ezhou China

BB SPNRCDEEA . ERSEI
DE R E—EhliEiRE
fERAER: 2000 m?

Rt AT FAMENIEIT

Project Name: Ezhou Sunac Lanshore Grandview . Landscaping
Project tiles: GANI Custom Blue Eyes
Used area: 2000m°

Desigh company: SED Landscape Design
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ALl - REAMINE R~ EE Project Schematic

‘BT R WL ESMNTIRFE AR S R T, B KT FiRH, EESNRREH. Bel-REA,
PETFRHXTAENERR L, Elll—mERNER, SFRHKR—8, BEmE.

BB, BEEERAR. FEROMBRIIRES T —5, Bel- REAMABEHFERTLOES, &

RERANTRRAESEFEENERE

The unique natural environment of Ezhou City is reflected by the fact that “Ezhou City is surrounded by rivers, lakes and
mountains”. River is the Yangtze River; Yanlan Lake is the lake that Ezhou embraces. Situated on the shining pearl of
Yanglan Lake, it is just like a clear mirror that complements Yanglan Lake and the sky.

Relying on the lake, Sunac-Lancheng Grandview integrates high-end boutique living, prosperous city center and scarce

lakes into one, adding some charm to the city and interpreting the era’s ideal definition of quality living and beautiful life.
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ALl - REAYINE L= E Project Photos

EEFARUSE, EANORKENARNTRET. #e)#
FAMANMXENO R, itE—T = EE#KTEF A,
“FEAE—EF, RATREHGE" , RE=ETE,
FARi@E, thitahERZiEfzm B AMISY I FR.

In the traditional concept of human dwelling, the main entrance is
the most ritualistic image display. The symmetrical design of the
main entrance makes every inch of space perfectly utilized. It is
the ultimate control of space, bright and transparent, and creates

a natural and clever separation between movement and static.
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E—AREAEZ LIRSS RE GANI Top Blue Eyes

TR ], @k EREXRMA, SAO
N7 ALERT2EE, BEFREANTSEERZER
e ETERETE R

The conversion space of the front and back courtyard is
separated by an ink landscape wall, which is completely
connected with the entrance foyer and the central court-
yard, making the transparent and open space easier to

gather the comfort of life.



NO.2/ $1§U”5ﬁiii Lastest Project

ERe) - WEAMNPOER, S—RATEHRMEASEF., ATILEEENEEFEXFE, FIIXAE
S55HRBRERNEKR, EEXRESEBRILIT, BEFMMRIEXGROIER, M5 EBEMREEEL.

In the central courtyard of R&C Lanshore Grand View, every detail is designed with both practicality and aesthetics in
mind. In order to provide a comfortable and quiet life for the residents, while at the same time not losing the connection
with the beautiful scenery outside, the design of the virtual and real walls and connecting corridors ensures this inner

need, and is visually more concise and beautiful.

E—RIBAEFFIEIREESS R E GANI Top Blue Eyes
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B—KIEBAEZZRFEILSE GANI Top Blue Eyes

XARM, MEARTRHN—HF “#X" , EX
BRERKGZE, XEMABEREKSE,
NEFEEPHNAFBETSBA. 5FBE. 5
B o OERBTEERTIE,

This world is like a corner of the downtown “quiet
zone”, where plants and trees quietly grow between
water and stone. The water curtain wall is set up
here to make use of the height difference, open-
ing up a perfect space for the people living in it to

blend in with nature, neighbors and themselves.
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SRV | 800 J BRI ELAH R, ANty !

The New Chinese Style Of 800 Square Villa Is So Amazing!

Yin: IEES
FEHE: WIRRIE (ZR)
mBE@ER: 800 m
EERE: #FP=
PR FRPR/ FREX [ nEH

Location: Pingxiang, Jiangxi
Type: Detached villa(three floors)
Project area: 800 m?
Style: New Chinese
Product application: Claros Grey(light)/Claros Grey(dark)/Bardiglio
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MPRAE AT HRXUNKRE , FNREIAEFRE
B, R EANRAERE, FRPENBEaFIE, I
EREMETBANZAER , AREHERXFLEE
XFR=ial , SSM=ENERMEBRE A= ERRESTK

[, EARM.

The new chinese style inherits the details of classical cul-
ture, at the same time, it integrates the essence of modern
aesthetics, absorb the gray and white color of ancient
buildings, using the technique of leaving blank in painting
and calligraphy, cut down the complexity and simplify the
construction of a simple art world, using screens and lines
to distinguish the space, realize the level and permeability

of space, the overall space effect is elegant and natural.
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BAMEIZITREG S TRTHKEER , KK
Tk, nERQIFKTREETE , AR
RLPARETURE SRR, ANFRE 71545
FRIUX ST EI 0K,

The overall ground design integrates the current
popular gray and white color, color transition from
claros grey(dark) and bardiglio to claros grey(light),
create modern aesthetic feeling with the change of
color, light and shade, at the same time, it retains

the traditional chinese style of zen.

E—REAEZRINFILIK
GANI Pietra Grey
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“ER=NEMERTE , FTHEERMKT RETRERM , ARELET TEHNERMER , BIRE
THRANBHNEE , EXBEWTTRBEXNAGR , BEEMEE, ERULTEEEREK.

The structure of the second floor is more open, the floor of living room is paved with claros grey(light), light gray high-
lights the level and theme of the space, at the same time, it reduces the massiness of chinese style, seamless paving

and connected veins give the space the overall beauty and fluency, the whole space is more concise and look bigger.

32



EREMIEA=TENNAS, HEt—
AR ERMRR , H—H Fh
THRLR, ATEEHREFNE
AL,

In the application of kitchen and bath-
room space, the integration of wall and
ground enhances the depth of space,
further expand the visual boundary, for
a bright, clean and comfortable experi-

ence.

NO.2/ %1&“*3&;\[& Lastest Project
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180°ERWMAFRE , NIRIHRIESIRGRIFIT , KX B SBROR , RIFEEE B

180° Panoramic balcony, a great place to spend some time alone., Empty yourself and heal your heart., Gani is always

there for you.
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SRRV | SR S KB

Unlock The Charm Of Independent Villa

Yin: IEES
FEHE: WIRRIE (ZR)
mMBE@ER: 600 m
EFERIE: NI
FEEmRA: 2/ FhHIA / BT

Location: Pingxiang, Jiangxi
Type: Detached villa(three floors)
Project area: 600 m?
Style: Chinese Style

Product application: Azul Macaubas/Statuario Calacatta/Assinis Grey
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—EM I ITERERET , DETMRNEET A
AR, R BB A BEMSEN AN, K EEEY
&R T PRSI E,

Jane was shocked as soon as she entered the hall, facing
us is the sense of space of solemn atmosphere, artistic
conception of ink painting and armchair, the simple tone of

gray white neutralizes the massiness of chinese style.

FT: FREk (i) +-RAEhie (&m)
Foyer: Assinis Grey (floor) + Statuario Calacatta (walls)
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R A ERIENMERSNRRERSCE , EMERZE
ELRER T RNARER, ARER T XAGBMNE
AERR, WRIRE,

Statuario calacatta backdrop and floor with assinis grey
texture, intuitive feeling of openness given by the seamless
joint and connected veins, real restore the natural beauty of

natural stone, the effect is stunning!

BT &k + 2XKE + RAHIR
Living room: Assinis Grey+Azul Macaubas+
Statuario Calacatta
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BT ®EEX CtmE) +-Fhuge (OS5

NO.2/ $1§U”5ﬁiii Lastest Project

Dining room: Assinis Grey(floor)+Statuario Calacatta(wall)

METHRZNRETET ,TET
TR, ESBANFER, FE
R NSOEREE B 2 REh K, Al
HELGBNFNAL—=, 8.

Coming out of the living room, we came
to the dining room, The guest restaurant
is open, continuing the overall sense of
openness, The smooth texture of Assinis
Grey flows with the steps, With a antique

screen in room, both dynamic and static.
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MR HESIRISS Stair treads: Assinis Grey

B—HEESMTEENERBN—, £F. A, AIELEER , NBERIMNERRAGLY, GEfia. g,
ERINETIZHMER , A aeMbkanss, RIBGREBLAIN, 2 fAEOHm, BRIITH!

Gani truly realizes that the tile texture is the same on the inside, up and down, left and right, front and back, three-di-
mensional extension, restore the natural stone texture inside and out, process effects such as beveling, grooving,

rounding, etc. Stone can be styled, so can marble tiles.
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AV | MRS — WS E UK B 17!

The Rare Italian Luxury Style Is Amazing!

iR BINAEAI

FEXE: KFE

E®ER: 300 m

FERE: 2EE
PR AR FhHIA / B ER

Location: Ganzhou Park Da Guan
Type: Penthouse
Project area: 300 m?
Style: Italian-style luxury

Product application: Assinis Grey/Statuario Calacatta/Amani Brown
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BEXNREBENIEEAME Italian light luxury style overall effect

FRTEITEN, mit=SXWARREH, FRIVUKHTR
BERTENFE, BEEAKMEEN, EERER
HWRE, BTEMAESEERFIAIA, MWENFER
mERLGE, BB RRE, M PERER,

The living room and dining room are open, so the north-
south air flow is soothing, Open design opens up the space
to the fullest, Wood veneers on the walls for an extravagant,
minimalist feel, Statuario Calacatta for the TV background
wall in the living room, The floor is used with Assinis Grey,

Contrasting colors for a stronger visual impact.
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BETHR. FREEXS5KRRNERE
Living room layout: traditional reception area and leisure tea room

BABFOERERA , MARANHBZE TN
%5, EEARIMT RIFNTE, BEF—HH,
HHERERSHRRELAHT], I-=AHRFRR
NBYEERR

The entire living room is very large, how to maximize the
use of space for a functional layout, the homeowner gave
us a great demonstration, divide the living room in two, tra-
ditional meeting area and casual tea room side by side, one

space for different family living needs.
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RITHIE : ERENEZEMR
Living room floor: the seamless joint paving effect of Assinis Grey

EEMERARBIEITENRERN , BERLGE
RIREBRE AT NG , ELOL SRR,
MREMIULAEKRS , BEHR T I REMRHRIFIR
&, I TR FERI R T AR IR

The whole house floor is paved with assinis grey with
connected veins, the tiles texture is paved according to
its vein direction with seamless joint paving, connected
veins allows the natural extension of the texture, a more
three-dimensional effect, seamless eliminate the cutting
sensation caused by wide gaps, achieving the ultimate

in infinite visual experience.
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[FEHE: RERENZEMR
Kitchen flooring: Assinis Grey seamless joint paving and connected veins effect

EERIIPKEE—NMRGZL , MBERNEE, £
R, ARRARXERE, HEE&ETRE , FHHE
RRYRREMEEY, XETBEMIBERER ;£

FHREEBRZIFE , BERANAROK, B

=
=
e L9 R BT,

There is another unique feature of the whole house design
zoning, it's two kitchens, side by side,to the right is the open
kitchen with bar, statuario calacatta with seamless joint pav-
ing for a clean, sophisticated look, this place mainly serves
cold food and refreshments. On the left is the one-piece
kitchen where chinese food is cooked, family-friendly, sleek

and minimalist detailing.
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#FiE RAHIA + [WEELR

Bathroom: Statuario Calacatta + Armani Brown

ST IRBERELYEN , EEEFhAIA, tEEM
BERR , fHUMEETE, FEES, TED BRI
AXBAENRGW , KFa. SRAMEXKEBM T
IBReT , 4 EE VA OB

Finally, let’s look at the bathroom, continuation of the mini-
malist tone of gray and white, the walls are statuario cala-
catta and the floor is armani brown, classic, durable, easy
to care for and comfortable, the separation of wet and dry
design zones is also cleverly handled, the sink, toilet and
shower areas have glass partitions, care and refinement are

evident in every aspect of the home.
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SR Vi | ORI Ui FiXAEE?

This Is How The New Chinese Style Is Decorated!

iR HINILE
EEXE: KFE
mE®ER: 200 m
EERE: Fh=
FEREA: FIETER/ FBER / E8 /RS K

Location: Ganzhou Park Da Guan
Type: Penthouse
Project area: 300 m?
Style: New Chinese style

Product application: Claros Grey(light)/Assinis Grey/Bardiglio/Claros Grey(dark)
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X EMAME New Chinese overall effect

B MEEERREHNFRR T R H , ELRENYNR
FERS, FIRTIRNSCERA, ST RHANRE,
MFTPAHEBBIXER A —F , XM BRI ERHE
7o

The whole ground is made of claros grey(light), the effect of
claros grey(light) small joint is very grand, to create a warm
atmosphere, and the elegant style of new chinese style, is

also the most satisfactory place for the owners.
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ETERE: BRKENEEUR
Living room backdrop: Assinis Grey with seamless joint paving and connected veins effect.

ERETHERBERNZERERX , 808
HEAFFEE, AEERRE, KBENT
BEBTWN , BEAMRIFEER R

Assinis grey was chosen for the back-
drop of the dining room. The texture is
sparse and open, with a great sense of
flow. A grey-toned space with variety, the

overall effect is very layered.
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SER + R FPIRELBEYR
seamless joint effect of Bardiglio+Claros Grey(light) connected veins

FEXDNEABRNBE , SBRTHTI
=7, HEE-1=E, IRMAER
REEHAI 5 (B,

The kitchen adopts an open layout, They
exist side by side with restaurants and
share the same space, Cooking and dining

are spacious and convenient.
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FEILAMSERNEE , ARSI, hETHIX
BIEMAR S, BRI A thBEF ESMNBAEZ XL | 72X

EBRREBRZ AR

Two balconies to the north and south, the floor is claros
grey(dark), slightly darker than the grey in the living room,
it's resistant to dirt and contrasts with the sunlight outside,

it's so nice here with a cup of tea and a book.

FHE: FIRT IESBENR
Balcony: seamless joint effect of Claros Grey(dark)
connected veins
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B Lot | LRSI, A —FEIRARCR 1!

New Arrivals | The most masterful, different grey is here!

REFEERRATUMREXFHENRHERE, AKBISTBENBENEM, EEH—MK
BARIER, HAMIIMNEZEETENER.
BRTBEHERNETFESHML, REABANEEMENE, EBRNEZENER, BAILUE
RANECH, EARNKENBMAEEEPEEIRHBAIRI,

Grey perfectly expresses the tone of rational restraint in modern aesthetics, greatly reducing the in-
fluence of color on mood and creating a conflict-free aesthetic, highlighting the sophistication of the
space from the inside out.

In addition to the comfort and relaxation that the colour brings, grey is powerfully inclusive and adapt-

able, and can be the star that looks stunning in a variety of home styles and soft furnishings.
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10 B, B—EEHRET 3FREET@, Rk

In October of the Golden Autumn, GANI has proudly launched three new grey

products, and let's check together!
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RFTx

Aghia Marina

BHBERNMPIRRE LEEEBN O HERRAN, |
BAMERR, WKRFREE, RESHRE.
EATFRAHPANBHNIE. BT, BESE, BT
BERHRTHIEZ,

On the elegant and soft light gray background, white fine lines
are scattered in an orderly manner, which is low-key and full of
texture. It is as holy as ivory, showing elegance and romance.

It is suitable for modern or Chinese style bathroom, living room,
bedroom, etc., giving the space a high-level atmosphere of

aesthetic feeling.
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K=hA

Cloud Grey

RN KSAKBEFHE, BKE. ABNRKE
BTERA R,

FRLFNHEN SRS T KBEANE, P
BEtgne TR, KB5S AREN
BE+7ER, AIESRERHMIANE ERA,

The quietly elegant cloud grey from iran is the perfect
combination of beige, white and grey.

The random distribution of the different lines captures the
beauty of nature, the neutral color enhances the warmth
of the texture, and the cloud grey works beautifully with
copper, wood and leather, and can be used on luxurious

interiors and contemporary styles.
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RS EATEER, BRBINKSEEERRER
THEEE, ARRETHENTE, FEXAR,

The cloud grey with dark grey wood veneer cabinetry great-
ly brightens the kitchen space, making it comfortable and
bright.

THEYHNREROLETH, RENKZREAZTEN
K&, TEMENEZSNEREBENERLIR,

Using the contrast of colors to highlight the theme, the warm
cloud grey is the base color of the space, perfectly support-

ing the protagonist of the four seasons background wall.
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BIFSTx
White Marfil

Wk BAERE, FAUNK. ABHKRRSIREE
REBHEHA, BASEEARURD.
RERMIPHEEERTFEEENEE, RERET.
ENE. AENARABERE=ERIEREE, BTFEEHR
mEENTERR.

Light gray as the basic tone, irregular gray, white mottled dot
texture dotted among them, the overall color delicate and moist.
The elegant and soft neutral tone endows it with versatile fea-
tures. It is an ideal choice for indoor projects such as living
room, bedroom, bathroom and open kitchen space, which is

used to create a bright and clean space effect.

56



NO.3/ F"ﬁq%? / Product Aesthetics

EAEREAEREWLRSER, MRTERBAAER, FENRKHNTEREBEZBARRZAINR,

A large area of the bathroom wall is covered with White Marfil to enhance the sense of depth and openness of the

space, which can play an overall brightening effect in the relatively long and narrow space.
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Such beautiful bathroom designs, which one do you like?

ZH—RERIFE, RELERMNBIZOBMNETFRRATER—H XM, X%
FIRaESSe, FARMERNTE, ERMFRAEEARNIRFRKANEZS .
REGLUEEARERESRNEIMES, SHFENHE. BB Q08 HREETSE
RANTFRZENE, FIER—HFHIRERRAEHE.

After a day of exhausting work, what make us feel relaxed is often the bathroom space, enjoy the
rare time alone. As the most private space, it expresses the owner’'s unique taste and lifestyle
everywhere.

Marble texture as the most commonly used and advanced decorative language, a variety of rich
colors, texture,vein, brightness can be perfectly integrated into different space styles, creating

different atmosphere and style.
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Grey/Advanced purity

PAREREREASGENIHNKRT, URKE
EEERE, BRRUMBFZREFRAR, 7=l
B B R E R L — R BBV R BRI, K
NENRE, LTERAENAE, SEHEF

&, R EA,

The bathroom is wrapped in marble texture, with
dark gray laying the tone, imagery cracks to give
the space a senior atmosphere, restraint minimalist
atmosphere sense to establish a chic extravagant
style. Its open layout offers intuitive open field of
vision, to create a comfortable, quiet space experi-

ence.
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BEARAYNIK, RGEBNINSIEE AR,
AT B REMHTHIEEPIHE, HREUXH T,

The subtle and restrained gray, the unique coloring
of the cloud-like texture naturally flowing, let peo-
ple unconsciously pull away from the hustle and

bustle of the city, and enjoy this quiet moment.

Bi—7kz=H GANI Cloud Grey

]
[a]=}
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The smooth, flowing, repetitive lines create an
effect similar to that of wood grain, without being

dull, creating a smooth, open view.

B—AE ALK GANI Wood Grain Grey

]
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Beige/Warm and light

RERERIERNARE, REBLSEEHEIX,
BITRBEMERE, RMITAT, HBECH
HeRAMEeRARAFE, BEEIMS
&, REPAREFRE. —KRICETR, SR
AT, BHEAFHIETR, iLRAT2H0
R, BEBDTE. Fil

A large area of the use of quiet beige, light white
texture isolated, the whole space appears elegant
and warm. Soft light, with pure white bathtub and
the same tone wooden wash basin, the overall
space is simple and advanced, highlighting the
bright and clean feeling. After a busy day, when
you enter this place, time seems to slow down, so

that you can relax and feel the peace.
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KEBNEZMAERARS| AFRERK, 7
TEWREBEERARE, LERIKK B
ZiaER.

The soft texture of beige is attractive and warm,

bringing warmth and lightness to the space, as

well as amplifying and brightening it.

BHE: B—RASSKE HE: B—kK&KE
Wall: GANI Soft Marfil Floor: GANI Amasya Beige
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AYVE—RERRE, FUZENHREMEE
AReEREN, BEATNREERR.
XFH AT RIS A —MARRBORR, B
PATIER LI BN N B EBNRERTS,.

The texture is the wood grain. The color between
the stripes is from white to brown for endless
changes, both details and highlight the overall
sense. Such a bathroom space gives people a del-
icate and elegant feeling. Natural and harmonious

simplicity is the best state of human life.

fB—3522 A4 GANI Rainbow Wood Grain

]
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White/Elegant and comfortable

BARBITAT, BRBEEMEN—RKRIAER
I, HBEUE—NINASEEBPITEHRNE
EHRBIATE, BREMIEHERBBRENER
&, EANTRERTREGEAZE, S1H

KEFPARRKBESHFENNEREER.

Under the bright lights, a luxurious and elegant
bathroom space created by GANI Statuario Venato
and bathroom facilities made of brass metal, can
not only set the unique exquisite of metal, but also
perfectly interpret the natural beauty of marble,
bringing clean, bright and comfortable dual senso-

ry enjoyment to you.
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FFERUERNERBLEEU—MRMNES
ERETEFES, BF—HFHNRREH, 1
HMEAR, /N=EEAURIEEHEER,

The unstructured golden-gray texture strolls
through the white space in a flowing gesture,
which is a different texture, showing elegant and
bright and allowing small spaces to be transparent

and pure.

fB—FHIF£EE GANI Calacatta Gold

]
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More colors, more inspiration

BT RAXBI, B—RAELTIRFENN
RBER, s0REH, BFAE, TRERXRA
RERZE, HRIHEIEEZAIEN!

In addition to grey, beige and white, GANI has the
industry’s richest nine color system, with realistic
textures and pure colors, perfectly restoring the
beauty of natural marble and creating more possi-

bilities for design!
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Famous Designers Insist On Not Working Overtime For 10 Years? Read The

Philosophy Of Gani’s Best Friend

FaY, ARRSRIMLITTIERRATLEA, NESHIGTIERRITEN,

Li Jianfei, founder of Henan Qushe decoration design Engineering Co., Ltd., is the design director

of Qushe high-end design studio.

RiITRHA? HIFETABIEFCRANILE, ERITHRESXTREN
TANEEFEBMEL, EERBIQITHEIE, BERIGIHHHIEMA R BAVRR,

RIT5EEEARTD, BEER. “—UNKTRSTEE

XFEFY

KAEENRIHTIER, R —2&k, KEABBMNEEERIRITIW,

— SR I RS Fig it A ISRV IR R,

What's the design? Everyone may have different opinions, but the fundamental

meaning of design is undoubtedly to make human life better. Life is the carrier of

design, the foundation of design and the source of inspiration, and design and

life are inseparable and complement each other. “All design serves life” is Mr. Li

Jianfei’ s design philosophy. He is also a good friend of GANI, a famous interior

designer from Zhengzhou, Henan Province, let's hear his understanding of de-

sign and life.
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18 years of free life

K%, 88, PAXNMNEELR, FEEX, |
ERIR, AHMERRE D ROMABRE, X
BE—RRNFEZMENER, MFEZMEL—X
TR, MR, XAFMGRET RIFME KA
YIRTIER, WEEMEE, BARNE, RNERTNE

TEEARK,

ABRNELR L, MFAHNFEEREIEAEER
o XRFUXITFEN—AEH. BHMENR
EARRMM, TEHE. FESERIR T A —REIRME,
BR-RBIMIMRETAEF, BHEZERALM
BFLE, REEMZEYS THEE

Long hair, one armed, Chinese style Tang suit jacket,
chivalrous and elegant, just like a brave hero coming
out of Louis Cha’s novels. This is the first impression
when | met Mr. Li. After a day with Mr. Li, you will find
that this man not only meets your expectations of his

martial arts characters, but also is a life artist.

On the wooden easel, a randomly sketched color
sketch is being bathed in sunlight. This is a picture
in the corner of Li Jianfei’s studio. He has been fond
of art since childhood, and has shown unusual talent
in oil painting and sketching. Although he lost his left
hand in an accident, he did not give up painting be-

cause of it, but cherished the present life more.
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Enjoy life to the fullest. Ten years of no overtime.

“BRE—MUGHINRNEF , FOCHFRKEIRE,

WIXBREREEENM, IEEOEX
MRA—EFIEERIIRE, I8k, B

wEIFMEM, NGER. XKEFE, BEECHEMH, HIFEER

%, SKChEL, HIRRbRD

Ry K

FEMNBEEMUBRERE, MBEERH#T TEE, hEERITEIENEN, KREZERHRVER,
BRT R, tER—UIMEETEEERNEY. TEERNRESHENFR. 2ENWIH. MEEREMTI.
EXNFENTE, TSEFRNRE, EHFeNRE, TARIEXTEFEANEFNRE,

“I'm a cook delayed by design”, joked Jianfei Li.

He is very health conscious about his diet and often goes back
to his hometown to bring back a variety of ingredients, such as
fruits, vegetables, rice and noodles, all grown in his own fields.
He enjoys cooking with his family, making steamed buns, rolling

dough, and having a great time with his family.

Not only is Lee’s kitchen confined to his home, he has moved it
into his studio as well, and he wants his employees to enjoy the

warmth of home while they work.

Besides cooking, he loves everything that enriches his life. The
variety of teas in the studio, the full coffee machine, the variety of
cigar cutters, the books on fancy cocktails, the different sculp-
tures and the vintage of the liquor are all expressions of the own-

er’s love of life.

73



NO.4/ g?im;i‘é,"ﬁmturcd Characters

FO KRR, —DEFRIKITHIE, REEEA
B—TMEEEZFNRREE, TREBCERER
MEE, BAEFHNEFRRS. BRIO—Nigitim
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R, EAKE, XEFL K10 FR—EF
FREOE, Wittt E R ——N R0
BIRIHM. AN, REEEREZNMEMRE,
HRIRIL TR MR RAE R, EZER
EEA TEF. tEERMBVBIFMETEHA
BN XTI, WIAAIRAEEIINFE
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Li Jianfei always believes that a good designer, love
life is a life aesthetics of the experience, only in their
own enjoyment of life at the same time, can perceive
the living conditions of customers. If a designer has
never even been in a kitchen, how can he make a sat-

isfactory kitchen design?

Returning to his family without overtime work is a prac-
tice that Li Jianfei has been upholding for 10 years,
which makes him the only designer in the design cir-
cle who doesn'’t work overtime. He believes that the
most important thing in family life is companionship.
While other designers are still working overtime, he is
already at home with his lover and children. He also
asks his assistants and staff not to work overtime. For
overtime, he believes you may gain something, but

lose even more.
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True and simple, building a better life.

hzE, KEEHE, (THER, BRIAH, B
hBa#A.

MERZFR ¥RV, MPMMBESHMNERIFX
BEARE, BEZIHBEREHNE, thiiBF
KPWET. B, FLFHEAKREN, WM
RZHB—ARTH, IURRXZE_AN—HE
Wo XENERREYE, BEFU VRN ERES
S EEE,

MAEHF LR, FREHTHEANE. LER
BRIRIAE, IB—IERNT AR, XBEF
BB CSHIRIT TEERR A “BE” NRE,

The beginning of all things is nature, the main road
to simplicity, diffusion to prosperity, return to the

natural.

Looking at the design of Li Jianfei, it seems to be very
different from his numerous hobbies and interests, the
overall presentation is a minimalist style, he also ad-
mitted that the living room, TV, coffee table and so on
at home are not set up, instead is a large open space,
which is also the unanimous opinion of the husband
and wife. Such a simple and easy-going nature is also
Li Jianfei's unique life wisdom and philosophy of living

in the world.

Since decades in the industry, Li Jianfei has expe-
rienced the design process from simple to complex
and from complex to simple, turning everything com-
plex into pure. This is also the reason why Li Jianfei

named his design studio “Qushe”.
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ESFUTIRIRAP, —ERFEFNEEMN. KITRTERE, URSTERE, XFITHRNIER, T8
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FRME,

FUCIRREINATE—, BE—ZFENER, F1E 2006 EFIETHE—HEME, BBHEEFLER, RREERT
fERE—

fEFE—ERHEERES: “ERE—TRIEEEEFEWERTR, 7

EA—PNERFERNA, MERKEMHNERFRR. ME—EREMNFER, B—FXELAUDEEA
BRI, EREERRERARE, NEERLT. MEFL IR —BITN: —ERIER, BEMREEE,

In the communication with Li Jianfei, he always emphasizes the impor-
tance of life. Design comes from life and also serves to life, so that the
works designed out can more closely meet the needs of customers for
home decoration. GANI, focus on customer demand, the pursuit of the
ultimate space aesthetics and user experience, which coincides with Li

Jianfei’'s design philosophy.

Jianfei Li has been a close friend of GANI for many years and has been
working with GANI since 2006, recommending it to clients as well as us-

ing it in his own home.

His reason for recommending GANI is simple: “By choosing GANI

products, we are helping our customers build better homes”.

As a man who seeks comfort, his choice of home improvement materials
is not low. And GANI can meet his needs. Not only can GANI give people
a pure and natural feeling of space, but it is also at the forefront of the
aesthetics of the times, constantly introducing new products. Just like Li

Jianfei's comment on GANI: it has been imitated, but never surpassed.

KK, FaUTCREN—EUERNSH, SH——EEFLH, BREEH, HHRENERER.

In the future, Mr. Li Jianfei has been working together with GANI as a close friend to pursue quality and build a bet-

ter home for consumers.
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The Pair Of Fabulous Erhu Performance Artists Chose Gani

H—EREAER & Kl

GANTI’s close friend, Mr. Zhou Mohan and Ms. Zhu Shugqi

U, BMNETEBXTROERG KIHETHEREE, PRHHRT

BUISARE, EANE THRMBEBRE, HHEHEXTROAFREKE,

SR, BNBBINE—BE, BREILABMNNZHERRAZRSM

HURIEZE ST R R RIS, tf], BRARESEBHKEIFER,
Wy EX AN ES, FTERTMI - AREREM,

In the past, we've seen countless cases of home decoration. The gorgeous deco-
ration under the water-jet medallion, the leisurely home decoration under the clas-
sical Chinese style, the luxury under the American style. It's all about the different
flavors of home. Today, we invited GANI’s best friends, Zhou Mohan, an erhu
player from Changzhou, Jiangsu province, and his fiancée, Zhu Shugi, an erhu
graduate student. With their modern minimalist and warm home environment,

they give life to the space and create an ideal sanctuary for themselves.
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Erhu Childhood

BEREMREREMNAFE AL LEN, ERESE5ERNINIZEL, FERRLUEERNSM, RA—RR
ZWE, AU ZHREZAR, KFHEMEE—2 AT WHERARE, NZBREXBBELNXE,

BEMZ/RS I, ERENHFT, FEETBNFS. REARXFHEMSEC—F, HMA—BER, T
B, AREN, fHFT -1 % Fo SRXFARAEBMETSMNEI LFEXRE, E—HILMFTET,

BEMSREMNES, —BS5ZHEF. ShElE, X—BEEANLBHKRF. BEFAER—FIBRR, FER
—&, BELENIIERIMEL, MABRSHANER, —KZX, MEBAMBILTEREXR, HATAA
MRRETTER.

Mr. Zhou Mohan is now a professional erhu teacher at Changzhou Uni-
versity. He is often invited to participate in famous performances at home
and abroad. He hopes to become an erhu performer in the future as a vir-
tuoso and never forget his first heart. Ms. Zhu Shugi is currently an Erhu

graduate student, and she is especially interested in Erhu education.

Mr. Zhou began his erhu studies at the age of six, under the tutelage of
his father. Originally, his father wanted him to be a painter like himself. So,
when he chose his name, he used the character for “Mo”. When his fa-
ther discovered that Mr. Zhou was quite talented at learning the erhu, he

let him continue to learn.

Mr. Zhou and Ms. Zhu were accompanied by the erhu all the way through
their childhood. After graduating from high school, they went to university
in Shanghai together. Although they did not attend the same college or
the same term, they would meet from time to time in various music ex-
change performances in Shanghai. As a result, they naturally established

a relationship and became a couple.
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To be with art To be perfect
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TR TFREMSAREMMS, EXEFEEN. BEMEERKE—EERERELS L. RENFE
“HRRHEME LT, BREFM, MUMKREER_HAEL ERTE,

BEMSRES LTlELRE, a5 AREBNIEARDRE, BB SRENIE G FRHEREEIRGE,
SWECHWZHREBHITEHUNEE, FRISEA—NRE, RAZNHMEITRESFBIERFENEIR.

REIMLERBINE BMEARTIEHA, HERBEERSHNER, GAZMXEFN, ELREFRIBEN
RET. MUREBMECTS, MHEEINETESHNENEHHBRAT. Mitt, WROEEHARE,
RKESTHEXBERXNILEX, ARKESEXBMEES,

Erhu has different meanings to Mr. Zhou and Ms. Zhu. Mr. Zhou hopes
to be active on the stage in the future. Ms. Zhu hopes to contribute to
the standardization of erhu education. But equally, both of them are in

great pursuit of perfection in their erhu careers.

Every time he performs on stage, Mr. Zhou will communicate with the
crew in charge of filming to collect images of his performance. When he
returned home, he would make a thorough inspection of his erhu perfor-
mance. He will never miss a single flaw in his performance, just to make
sure that he will not make the same mistake again next time he goes on

stage.

Ms. Zhu also deeply agrees with this. People who do art have extremely
high demands on themselves. Like Ms. Zhou, she is already in a state
of almost obsessive-compulsive disorder. As for Ms. Zhu herself, she
hopes that she can standardize the erhu education through her own
strength. To this end, she is determined to go to graduate school and
write a thesis related to erhu enlightenment education, in preparation for

writing related teaching materials in the future.
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To create the perfect definition of home in a minimalist and cozy environment

WRAZALTER. TAEMMS, ZATNEXER
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RERERBRIKITH K.

They say art knows no boundaries. For Mr. Zhou, the
arts are also interconnected. Mr. Zhou's enthusiasm
for art and design is no different from his pursuit of
the ultimate erhu. Therefore, after he and Ms. Zhu de-
cided to buy a wedding house, he devoted himself to
interior design.

At the beginning of the design process, Mr. Zhou
made clear to the designer the area plan for the
house. Mr. Zhou wanted not to make too many bed-
rooms, and the rest of the rooms were transformed
into laundry rooms, cloakrooms, etc. The space on the
second floor was for an erhu studio and a small music
salon.

After the designer finishes the interior finish, Mr. Zhou
goes to various home stores to purchase furniture.
Each piece of furniture is basically bought one by
one after repeatedly thinking about it. And all the fur-
niture in the home is purchased with original design.
According to Mr. Zhou, only original furniture can
perfectly express the designer’s design concept and

restore the original sense of design.
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&, MREEERMMERE—T, ~

When we mentioned the extent to which Mr. Zhou's OCD had reached, Ms. Zhu said, “When paving tiles, Mr. Zhou was

watching the tilers paving tile after tile for fear of making a mistake.

Mr. Zhou laughed and talked to us, “I couldn’t accept that the tiles had gaps. When | saw that one of the core selling

points of GANI was seamless joint paving, and after comparison, | decided to pave the whole house with GANI.”
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After choosing GANI, Mr. Zhou, in order to double in-
surance, specially hired GANI’ s paving master to help
paving. It is to ensure that the tile gap is minimized
to the greatest extent possible. After the completion
of the paving, Mr. Zhou is very satisfied with the final
results, and hope to try GANI' s new products in the

future.

People who have visited Mr. Zhou'’s home will be struck
by the highly consistent modern minimalist style that
the entire house presents. Mr. Zhou emphasized that
the lamps were installed with warm light in order to
dilute the cool tone of the furniture. Ms.Zhu said that
she just wanted her and Mr.Zhou to be comfortable on
the couch after a long day’s work and a shower, eating

snacks, jerking the dog and enjoying the evening.

WFRRE, BAEMNKEMAREAH, BE—MREFEZEANVHRPRERRXESE, ERTHCHES.
EiER, HIEUERNSH, ME—iE, EERRBIIEFEZRBAZETHERRTFERE,

As for the future, Mr. Zhou and Ms. Zhu have a clear direction and will continue to climb the peak of perfection in

the world of art and create their own legends. In life, they will continue to enjoy a warm and beautiful life with the

beauty of nature as best friends, together with GANI in the pursuit of excellence.
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Congratulations On The Success Of G+ Design Competition Of Changzhou Station!

108228, "BARE" G+HiIRIHBERARELE , BUXNEERITAG
AHE , BiEE TR !
BRIQITHRR, 5HHER. &85, BA—HZENE

On October 22nd, “NaturaleSymbiosis” G+ design competition promotion, asia-
pacific hotel design public lecture hall, come to a successful conclusion!
Design elites from all walks of life, with Hu Weijian and Huang Zhida, start a

space conversation.
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Fierce competition, Shanghai Top 1 has been decided!

AR, BARE, G+IRITRBERAFELBEREX
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After the competition, Xu Zhen and Gu Jinxin won
the TOP1 in the concept group and the TOP1 in the
completion group respectively, congratulating them
on their entry into the final as the representatives of

Shanghai.

On site, we invited Mr.Kun Liu, the Secretary General
of Asia Pacific Hotel Design Association (APHDA),
Mr.Zhida Huang, Member of the Expert Committee/
Executive Director of APHDA, Founder and Chairman
of RWD Design, Mr.Hu Weijian, Partner and Senior
Vice President of CCD, and Mr. He Yajun, President
of Jiangsu Construction Design Institute (JCDI) and
Competition Advisor of G+ Design Competition

Shanghai.
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Host’s message for opening

RITUANE, BESEAHE,

“Design should be people-oriented and symbiotic with

nature.”

W ABEEIT WP — XL KE
Address by Mr. Kun Liu, Secretary General of the Asia Pacific
Hotel Design Association (APHDA)

H—ERAERTHERNIRES

NEZAFRITMRHETNTE, HEFEILT
2%, RAEESIHERIFEERHNE,

“Provide a platform for more excellent designers to ap-
preciate the beauty of design and fully tap the value of

design in a better life.”

L

EMNE—EEEBE

Mr.Zeng, General Manager of Changzhou GANI

Erhu performance by GANI’s best friend, Zhou Mohan, was a big hit.

MEFTEHARRER, BMRKEEREZMFER_
BEWEIN, EEERFR_AFRET LML, B
EEfREeR SR’ \BREE, FEittE
BINNE—8E—RAZER, AEMERICZHA
R EMIEERTTR T —B(HDHFE) —thESR,
He is a young erhu performer, a teacher of erhu at
Changzhou University College of Music and Film, a
master of erhu performance at Shanghai Conservatory
of Music, a finalist for the Golden Bell Award, the highest
prize in Chinese music, and also a good friend of GANI,
Mr. Zhou Mohan. Mr. Zhou took time out of his busy

schedule to bring an erhu performance of "Galloping of

the War Horses" to the Changzhou qualifying round.
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KT Bh R <

Top leaders help growth

AH—ERZRARNREANIIELE, BigR
IRENKBA K AENERSE, BRITRA
H RSB BER AT,

The East has always been very particular about harmo-
nious coexistence with nature, and construction is the
interpenetration of nature, water, light and shadow, which
is the difference between our traditional thinking and that
of the West.

L

AERTANE—ARABE
Hu Weijian's theme Sharing -- Oriental interest

sT=EBEHCHME, BEEECHRNK, &
R ERE—IRIRZE, AEREEEE.,

Each space has its own personality and its own conno-
tation, through design to convey the beauty of an idea

and the temperature of life.

BERTANE—MERESIT
Chi-Ta Huang's Topic Share - Doing Thoughtful Design
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G+ HeRTEB Y
SpFRiE. HEE —EAE E R TR K

The Fourth Stop Of The G + Promotion Competition: Looking For A Sense Of Belonging
In Nature With Yang Bangsheng And Lai Xudong

10 B 26 B, AR, MFEMBEARSNHMFRILITIII—ENK
MNEWT —TENKITAE, “BARE" G+ RITBRAFRELAFETL
NBERT RATmAHRE —KDIEELEARTH RN EFEHER!

On October 26, Yang Bangsheng and Lai Xudong, together with excellent de-
signers, presented us with a perfect design competition, "NatureeSymbiosis" G
+ design competition promotion and Asia Pacific Hotel design public welfare
lecture hall - Changsha station has been successfully concluded in the enthusi-

astic cheers of everyone!
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AEAREZE, KIVEKX TOP1 BRIE!

Fierce competition, Changsha Top 1 has been decided!

AR, BAHRE, G+ IRITRBERABFKDEX
A EF LI MG AER 12 TRV B
SHFEMIIBIE S EHEBIAEAL, HREMIL
RITMRZEARKDEXRREANEE+HERAR
BIRFE!

R BESBENMERE RR T EERITH DS MBI
. YANG RITEEICIBAGRY. ERFRES!
ERNKITSEHER. TXEERITHIESE. 7§
PEABEFRITIGRER. KB —S2EHS
EREA MR =MBIBR TIORRE. BAREX
MM, SEXF. AN, FmxE. "R,
KIDBER TR E) 5 BN IR (A AL R I,

Finally, Yang Lizhi of the completion group and Xu
Feng of the concept group successfully locked in
the fourth seat of the national top 10. Congratulat-
ing them on their entry into the final as the representa-

tives of Changsha.

Liu Kun, Secretary General of Asia Pacific Hotel De-
sign Association; Yang Bangsheng, founder of Yang
design group; Lai Xudong, interior design director of
Chongging NDYC and director of Asia Pacific Hotel
Design Association; Chen Zhibin, chief designer of
Hirun group; Yang Sheng, general manager of Chang-
sha GANI, etc; At the same time we are also honored
to invite Sina Home, Tencent Home Daxiang network,
Toutiao, RedNet, new Hunan home furnishing, Xiaox-
iang Morning News, Changsha Evening News and

other authoritative media in the press to witness.
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il | BEAZERMAZIZEZARF

Beginningslintegrating the Beauty of Nature into Space Art

FBISIRRE T Fell) G+ BRFRIJLIGAIARY, T
XPRERAZPRE, XL BRFRTRIAE——iE
BIHRKFNO—IE—IAREE, HRSREIKD
5KV E—NlSEE—ERYOBREE, A
BRI P EIRT NERNMK, ILRITEASE
FAEEFRNERAK.

Mr. Liu Kun is believed to be no stranger to people who
have followed us in the first few stages of G+ promotion.
This time, he came to Changsha with General Manager
Yang Sheng of Changsha GANI to emphasize the orig-
inal intention again, which is to promote the growth of
China’s design power and to maximize the value of de-

sign in people’s better life.

HEEEY, 208" B #HE "G+ IRIHERATLER
FX - KDEHRME ZA0LIHER, ERHEE
AAXEMBHIZITINRE T ERIRT, RIGHR
HEE: FRFETELMR. FREEMAMR.
AETEIMAR. BETEIMLER. Bzt

L, BRTEMHR. DATEMLMR,

At the same time, a number of design elites emerged
from the Changsha Station of the South China Region
of the “NatureeSymbiosis” G+ Design Competition, and
awards were given to these outstanding designers,
including the Flat House Space Winner, Model House
Space Winner, Villa Space Winner, Hotel Space Winner,
Commercial Space Winner, Catering Space Winner and

Office Space Winner.
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BALE | ENES, b EERIFIEA

Nature *SymbiosisIReinterpretation, design to bring life back to nature

REFARMHE, BXIFNEESKITBHFETE;
IR R—HE, MEFE—1, BREMXILL,

Maintain your personal identity, then this space will last
forever.
It's the same with design, just like literature, should be

with comparison.

ANEFBERBARYH, BETREBRNRS, BRE
HNHE;
ERUMLNNE, BERIBEENTEMNE,

Man lives in nature, receives nature's aura and feels its
power.
Make good use of the power of local culture and change

its value with creativity.

HFRE R =
Yang Bangsheng's Topic Sharing

MBAREANZ
Lai Xudong's Topic Share
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BRI 110 FAEREDR Tl — s i ek SR Il i R

Jingdezhen Ceramics Institute Celebrates Its 110th Anniversary
Gani Li Zhilin Expressed His Gratitude And Feedback To His Alma Mater

BHEHEXNE, Bt o2, 10 820 B, BEEENPENRBEE
HE —REHEBERFILR 110 BERK. RKL SAZBINESRESR,
Bt R—SeaR” REM, F10 A 19 B 21 BEH T RIIKRKESD,
EIELIERE, MEEBERERFRK. B—EBFKFTTMEANEAK 84
EREREES5 T IWRER, HERFIESDPRA TN ERIER. BiRZH

On October 20, Jingdezhen Ceramic Institute, a century old modern ceramic edu-
cation in China, celebrated its 110th anniversary. With the theme of “promoting the
tradition of honesty and simplicity and building a world-class school with character-
istics”, a series of school celebration activities were held from October 19 to 21 to
commemorate the glorious history and look forward to the bright future with passion.
Li Zhilin, chairman of GANI, participated in the event as an alumnus of grade 84, and

expressed his gratitude and feedback to his alma mater in a series of activities.
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BAEE, RRELmERUSFER N DEHERRERTL

Passing of the Kiln Flame, Alumni Corporate Branding Exhibition to celebrate 100th birthday in unique way

BRFN. BTFEFELRF, EOIZ. BTF
BNANIR, ARMETERX—IENZ], 19 8
BAENTIFEFESFRIFEN “BANEE” &R,
RAEFMXEENZIAN 20 B 110 F4
EEktl. M—EFKFEMEARERREST
HREANIE R, BT, ENEH KX, &6
PR, MRXTERL 110 #EAIEREA1EE,

BEH, “ZRBY, FEURL KTBEEEKRF
110 ERAREE R BERREL mEREXFF
B, I'FEa— (BH) MEBRAIABFEIMNGR
REWVEE,

In order to celebrate this glorious moment, the Uni-
versity held the “Passing of the Flame” activity on the
19th, which was very much in line with the character-
istics of the university, and dedicated the 110th birth-
day on the 20th in a solemn and ceremonial way. The
chairman of GANI Li Zhilin participated in the passing
of the fire as the representative of the alumni. The kiln
fire completed a 110-rod torch relay at the new cam-

pus, busuo campus and xianghu campus.

On the same day, Jingdezhen Ceramics Institute cel-
ebrated the 110th anniversary of the school history
picture and alumni enterprise brand exhibition grand
opening, Guangdong GANI (Group) ceramics Co.

participated as a well-known alumni enterprise.
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B—F 2002 Felh, ESBELE+/\F, 2009 &F
ERNEe T REBAGERX—mE, RETEME
g, L—F—RHNRES|MxmELRANA
ERERmE, EER—ITIEHEEN RS,
MHBRENRETERME “FoBNBGKE. £
BT RR. FAERNEME" , EERmMR
AX—IEHEBEEE O, RO BRONERRS,
H—PHFRTH—mEBREN SHKABFE

B, FabARKRF. ZEF 70 2TER.

7|

It has been 18 years since it was founded in 2002.
In 2009, GANI pioneered the marble tile category in
China and led the development of this category into a
mainstream tile category with the speed of one gen-
eration by virtue of its focus and innovation. In recent
years, GANI was the first in the industry to introduce
connected veins and seamless joint paving, which
provides consumers with “undivided overall beau-
ty, uninterrupted smooth beauty and timeless stone
beauty”, which combined with the after-sales service
of delivery of finished products, further consolidates
the high-end positioning of GANI brand, with more
than one million high-end users and products export-

ed to Italy, France and more than 70 other countries.
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6000 R AME RIEH ERZAFEMEIRRIE—RARES

More than 6,000 people grandly witnessed the historic moment , Li Zhilin spoke as the only representative of alumni

20 H, REHEMEAT 110 AERREFRIENIRXFE—AIZIHEEZTT, 6000 RAHBILIEXRIER
o FRTFHARMASEREMREZAR. HERNAR. BAZI, PHIFREEEE. SZMBRENFE,
AREARBAEE KIVRESFERNASUR G NERRE, BEERAEHERIEMIIEE,

On the 20th, the 110th anniversary of Jingdezhen Ceramic Institute was held in the first track and field field of Xianghu
campus. More than 6000 people witnessed the glorious moment. In addition to the university’s leaders and alumni, as
well as leaders and celebrities from the art and education circles, Zhao Liping, member of the Standing Committee of
the Jiangxi Provincial Committee and Secretary General of the provincial party committee, Sun Jusheng, vice governor
of Jiangxi Provincial People’s government, and other provincial government leaders also came to the scene to encour-

age people graduated from university to create new brilliance at a new starting point.
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RERIGEEGRE “H—FEFHRL”

Thanksgiving and Giving Back to Alma Mater for Donating the “GANI Student Activity Center”

IZKRSEHA! WFER, EEMESFKNBEA—ERE “BESRK. MIRESKR" HEE, BEBANESN
HEMES, BT THEILNAE, TEESRNRS. Eit, E81K 110 FRKRZIR, FEMEFEKLTR
BERMHABEEAT “B—2EEDPL” K. TARNBENA L, FEMEFKRBERR: BT
T, BIIVERIR, FEEHIZ, ERE “NHIEENE" B0, BFT “MSE. Bfh BE. REC XEFsE
AigtH, FNELTERSREZRIVIE, RABTSR—RRRSMEES. ”

He is grateful for the education and cultivation he received from the university, which gave him the power to start his
own business and made his achievements today. Therefore, on the occasion of the 110th anniversary of his alma ma-
ter, Chairman Li Zhilin made a donation to his alma mater for the building of the “GANI Student Activity Center”. At the
opening ceremony of the building, Chairman Li Zhilin said, “The business world is vast and the road to success is diffi-
cult. Fortunately, with the original intention of creating value for the society, the spirit of the University - honesty, simplici-
ty, tolerance and courage - and the rapid development of the country, | have been able to achieve a little bit of success

and ability today. “
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(F— - HEFR] f—85 2020 #rib iR 5T HE

Congratulations On The Success Of Gani 12th Generation Products Launch In Vdw 2020

[GANI IN THE WORLD - 2020 VLADIVOSTOK - VDW] = #hB¥ig] 10 A 1
BH-48, $-EaKigitETESREFED, B—iF 2020 oz =8,
XELEL “DESIGNS (igit) 7 A XA VDW LR TR BE Rt XA
ERRITIM. BRI, FEZARFZLAL, B—EEZMNERERSI

INEDNHEEE R

[GANI IN THE WORLD®2020 VLADIVOSTOKeVDW] The 2nd Vladivostok De-
sign Week (VDW) was successfully held from October 1 to 4, 2020. Like last year,
VDW brought together everyone who is not indifferent to the theme of design:
interior designers, architects, graphic artists and other professionals from the Far
East. GANI Four Seasons background wall attracted many visitors to stop and

take photos.




NO.5/ ﬁzﬁ—%ﬁ@,(}.mi News

EHSIEXRENKIRAT], REAEZIZITREB

GANI Continuous Big Series With Precious Texture Offer More Design Inspiration

200 RKITAF, B—RUBIHAMABENRTFE URAFRAIFNEBEET @
900x1800mm WEZMANE R, BEIKEITHWIE, KEMRRINNEBEERTE—HAEFBESR LR,
RS ETHILENE . MENSEIUBEIREEENNR, RRARERTRABMOIZENBERAZ X,

In VDW 2020, the GANI booth uses the star product of the 900x1800mm 12th generation of Four Seasons as the back-
drop, and sets up lighting behind the wall. It highlighted from the building’s red brick with its bold and vibrant color pat-
terns, attracting the eyes of countless visitors. The floor and tables and chairs are all made of Copper Dune, maximizing

the natural beauty of the stone texture.
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B—AREAERESIMENANRATIZ—MEARENBEITHRRZEN, 2igiHBLEREHH., 900x1800mm
IS TRREXENRITV A, B IRENREHRA, ZRAEE 0.5mm LR, MRAGMEARK
By — 1o

EF—RNE, 2020 FHaRSHHONEZHN,. HBRNFNERETXLNERTTIREN, FRRERENHE
SRS ErEEGEE, WR—BUIHERSEILE,

GANI marble tiles continuous big series is a natural elegance and exquisite design quality presentation, is a design
thinking innovation. 900x1800mm unique infinite continuous pattern design application, with GANI’s exclusive seamless
paving technology, the gap can be controlled within 0.5mm, which is like natural stone paving effect.

It is worth mentioning that the 2020 new products, the Four Seasons, Copper Dune and Grey Ivory, can achieve
random connected veins effect, which means that any arrangement of patterns can be connected, gaining unani-

mous praise and high recognition.
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B—H8 2009 FAHBIKEBREEHMRE, MSEMANREBERERZTI R, EENZESE 12 1MER, 8F
BEAR. EE. XE. BAFIT. BA, RE. WKEF. 5 600 ZREKLTEE, HURERZEE, F
ENHLTERHARENSRMFRERE, RETHTRY. HARFRESHEWER.

GANI pioneered a new porcelain category—Marble Tiles in 2009 and now become the world’s leading company of mar-
ble tiles industry. The sales network covers 72+ countries including ltaly, France, USA, Australia, Japan, Thailand, UAE,
etc. With 600+ global franchised stores, GANI delivers its quality products and solution to world’s famous hospitality,

residential and commercial projects, serving for Hilton, Marriott and fancy commercial buildings.

BT ASIREEEAE—FHAIE BATEKE. SEAITERARIXAE
Russian Far East High-end Hotel Chooses GANI to Create Modern European Style

BT EEOITERD ML B HBEARI

Full Body X Statuario Venato X Russian theater
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GANI FEATURED CHARACTERS:

hmh

HIESMEMIER LA, EREMIREINFIT
B—RERREE!
i RIEHFEVEREE? BUBRAR!

She is a strong woman who is all-powerful in the mar-
ket, and a gentle grandmother who is at home with her
daughter-in-law and grandchildren.

What kind of stories will she bring us? Please stay tuned!
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www.gani.com.cn email: ganigc@gani.com.cn

Guangdong Gani(Group) Ceramics Co.,Ltd
www.ganimarbletiles.com email: info@ganimarbletiles.com



