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Mr. Li Zhilin, Director Of Jingdezhen Ceramic Institute Foshan Alumni Association:
Creating Value For Consumers Is The Essence Of Business
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On July 20, it was a grand gathering of ceramic people and the
Tanzhou Ceramic Exhibition in Foshan opened. This day is also
the highlight of Jingdezhen Ceramic Institute, the "Huangpu
Military Academy" in the ceramic industry. On this day, Foshan
Alumni Association of Jingdezhen Ceramic Institute was
officially established. Foshan, as the ceramic capital of the
world, is one of the major cities for the career development of
ceramic university graduates. Tens of thousands of graduates
have taken root in this fertile land and contributed to China's
ceramic industry. Mr. Li Zhilin, founder and chairman of Gani
Marble Tiles, is an alumnus of grade 1984 of Jingdezhen
Ceramic Institute and one of the board members of Foshan
Alumni Association of Jingdezhen Ceramic Institute.

With the establishment of Foshan Alumni Association, Mr.
Mei Shican, Secretary of the Party committee of Jingdezhen
Ceramic Institute, led a group of university leaders and alumni
from all over the country to visit and share Foshan ceramic
enterprises.
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Mr. Mei Shican, Secretary of the Party committee of Jingdezhen Ceramic Institute and his party visited GANI showroom
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On the morning of July 21, a group of people came to visit
Gani headquarters showroom. Mr. Li Zhilin, chairman of
GANI, warmly welcomed the school leaders and alumni and
introduced the development history and advantages of GANI.

GANI is the pioneer and leader of the marble tile category.
It has been adhering to the high-end positioning, taking a
professional development route, focusing on the production,
R&D, design and application of a single category of marble
tiles, and building a better life for consumers with sincere heart.
As for the core advantage of enterprise competition, it is not
only products. Mr. Li Zhilin, chairman of GANI, also introduced
in detail the seamless joint paving technology first promoted by
GANI in industry, showing the wonderful effect of connected
veins and seamless joint paving to the public.

TIRESRIZARERIN L™ £ 58 RERHN, TE2W
T =hEE =R 'R INARITES, Wik, %
ZHICBENFADDRTIE, REQIH MR &
TR, Bt RATENAE E—Tak, EEMNmERE,

The artistic beauty of infinite connected veins and the seamless
joint paving perfectly present the application design concept of
‘one piece, one space" of ceramic tile. For this, Mr. Mei shican,
Secretary of the Party committee, and others have highly
praised it. Technological innovation not only promotes product
upgrading, but also makes the overall space application to a
higher level, which really benefits consumers.
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In addition to the application of products and effects, the
degradation of formaldehyde ceramic tile developed by GANI
has also won the attention and affirmation of leaders and
alumni.

In the post epidemic era, home health become the focus of
consumers. Through independent research and development
of new photocatalysts and curing them on the surface of
ceramic tiles, GANI can efficiently, permanently and safely
degrade formaldehyde into carbon dioxide and water.
Beside beauty of the house, GANI also takes into account the
responsibility of health guard, enabling a better life with science
and technology.

EFEKFEMEN ‘BREAWE EHiLk

Mr. Li Zhilin, chairman of GANI, attended the Forum of "face to
face with school directors" in Tanzhou Exhibition

(T R HEURR, REEEERFHLREZERED
RUWART “REENE TRIRIRER, SERRMEK
BRENE, HTIBRENRESEIVBHD,

TR BTF, £FN (ARG TR @R B
REENEICIZAHERBMEED, B—EFKFEME
ARRNEARNE L Eo

In addition to the visit and exchange of enterprises, Foshan
Alumni Association of Jingdezhen Ceramic university has also
carefully organized the theme forum activity of "face to face
with school directors", aiming to gather the alumni strength
of Ceramic University and promote the development of the
industry and the progress of alumni cause.

On the afternoon of July 21, a face-to-face forum with the theme
of "product upgrading driven by technological innovation" was
held in Tanzhou exhibition. Mr. Li Zhilin, chairman of GANI, was
invited to attend as an outstanding representative of alumni.
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On product innovation, Chairman Mr. Li Zhilin stressed two points:

ﬁl BIFRLHNERSR, BAHEECENE,
REBATOIFMEH, HIMEERRIBLEZE
Mo HEEXER, ENFETMm, MELEETE,
BEHFR, DA EHERENRIETR, MM
BT X BB

It must be clear that the origin of innovation is to
create value for consumers.

Do not innovate for the sake of innovation, but must
have the social significance of solving problems.
When consumers buy ceramic tiles, what they
buy is not products, but living space and beautiful
home. Therefore, we must remind ourselves of the
real demand of consumers and make meaningful
innovation.

AE 1-100 B ARG RV LIHT
RZABX0-1898H, NEEAE, JET,
LR, BRM. TEBIER, RINEMZFE
M 1-100 BYREIHT, FETRULIL, BEBMEIRE,
MERABILIHT.

Pay attention to 1-100 systematic and continuous
innovation.

Many people pursue 0-1 innovation, from scratch,
subvert the industry, which is good, but very difficult.
In daily work, we should pay more attention to micro
innovation from 1 to 100, continuous optimization,
and make things to the extreme, which is the biggest
innovation.

TN ERENHEEENE

The essence of market innovation is to create value for
consumers

SERANEBRE, HREFEEZNL, BaiTIHRRE
ZalE, REEWREFRER RS TR LT,
ERSFHFERENOREERM X MERIT L. EXY
IRHAMKHXT “B—0NEEHHEHE XNeE, &
ERFEMET, A—XASF-—EHERHERENE,
ES AP IMEAR @RS

2016 FE—MRAEFHEEWRARS BT, HA%EH
BRRSSEAN. B RARSS A, BEETIL I IAERA A Tigo
—EAEMUKRUEERE, SRBEXENEREETSH
TEXNERE, —HEEREINAL, MERE, U—FER
MABIL, FHEBEECIGIE, WEREFEE,

This year, because of the epidemic situation, the world is
changing, which also brings many problems to the industry.
Under the general trend of the times, the marketing mode
of many enterprises is constantly bringing forth new ones,
and the digital marketing mode such as live broadcasting is
also rapidly advancing into the traditional industry of building
materials. As for the host's question about "how does GANI
have market innovation?" Chairman Li Zhilin said that GANI
has been deeply cultivating consumer value and upgrading
products and services around user value for so many years.

In 2016, GANI transformed from a production-oriented
enterprise to a service-oriented enterprise, and successively
launched Fixed Price policy, Shaw's service method, and
seamless joint paving to the present delivery project of
finished products. What GANI is doing and will do in the
future is to implement these things related to the vital interests
of consumers one by one, achieve the ultimate goal, create
value for consumers and build a better life with a sincere and
altruistic heart.
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At the same time, Li stressed that many brands have started
a price war this year because the terminal market is not easy
to do due to the epidemic situation. This is a "game of death",
which is not good for anyone. GANI will not participate in the
price war. During his visit to the market, Mr. Li found that many
regions in the GANI service provider system bucked the trend,
and their performance increased several times. When asked
about the composition of customers, they basically answered
that they were old customers. This shows that a good job in
products and services at ordinary times will empower you
the ability to resist risks, the more able to stand out in times
of crisis. Therefore, the essence of market innovation is still
to create value for consumers, do their own products and
services steadfastly, and consumers will naturally choose you.

Li's interpretation of the nature of business won the unanimous
approval of the audiences. The host also called on the
enterprise management to seek truth, consolidate the
foundation, and cultivate internal skills, so as to be invincible
in the market competition.

China's construction ceramics market has a scale of more
than 500 billion. The current market pattern is that the industry
is large and the enterprise is small. After experiencing the
rapid outbreak period, the industry will develop to scale and
intensive. This is an era of great challenges and opportunities,
and a time for young ceramic people to make great efforts.
Ceramics, “china”, is the only industry as famous as China. Li
Zhilin, chairman of GANI, encouraged the younger generation
of ceramic workers to contribute to the rejuvenation of Chinese
ceramics. Following the great rejuvenation of the Chinese
nation, we will walk into the world center together and rectify
the name of Chinese ceramics on the world stage.
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Designer Interview | GANI Applied In Kazakhstan 600 m?
Independent Luxury Showroom

BOWIR- LA wy
BHEHTE, WHESH

CEO, Project Head Manager
Elena Antonovich

SUTEREE IR - 2 AR TR AT
el

Chief Designer

Svetlana Antonovich

Antonovich &£H1F 2006 %1z, FENIEEMNER], 250759 Luxury Antonovich Design

A0 Antonovich Home, SEBIFIAFEANE, FEM. BRAFL BF. SHEX. B0

BB D N, FNEERANI ERFERME, 5n=, FEKE, EENUEHIR
RN, RSWEIHDEBHREIK

The Antonovich Group has two departments: Luxury Antonovich Design and Antonovich Home.

Headquartered in Kazakhstan, it has branches in Kiev, Nursultan, Dubai, Tel Aviv and Miami. It

is also the exclusive representative of Italian factories in Kazakhstan, Ukraine, UAE, USA, lIsrael,
serving high-end projects all over the world.

poé
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Luxury Antonovich Design

R3R 2019-2020 FEEREM~ATFAR
IPAX 2019-2020 AWARD WINNER for the LUXURY HOUSE project
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GANI Applied In Luxury Antonovich Design 600 m? Independent Luxury Showroom

WERAR—ARAEE - FHHA, EER, MRESBAERHIIEERR, TERNAZTENS,

RIWAERTHD XM EMEIIRA T H—AKEBELER, EXBBITMNKXARRERARMNZEKERM Gorgio
Collection, PRERILURERBZIMIIARKANISIT, PRI T BINEHRERTMR. BEANMRS,

RTRAE—SHAINANFAAR, RENENEER, BERBBNRESHARERBRNBERR. SHEZINSEE,
Tigit M FrEd WAL FRYEdn 7], FIEZRAHIRGAI D AN, ERRE—, X E—mE SO @i ER
SEINT,

GANI Marble Tiles - Statuario Calacatta, Silver Fantasy, Italian Portoro were
used in the floor to create contemporary style.

On the floor of the salon and design room of showroom, the designer
has used GANI marble tiles. The beautiful chandeliers and furniture are
from Giorgio collection, an ltalian luxury brand. Customers can see their
future design with their own eyes and learn how to arrange the ceiling, wall
and floor.

The showroom adopts GANI classic and modern Statuario Calacatta, the
unigue and elegant Silver Fantasy, and the luxurious ltalian Portoro for
large area paving or decoration. Classical forms and textures, updated
by the fresh look of the designer and modern materials, are harmoniously
interwoven into the rhythmical style from Elena. Choosing GANI is a high
recognition of GANI's brand strength and product value.
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How To Build A Relaxing Bathroom

PBA=ie]
bathroom
SRS ENRN, BAEBHAUNEBEAEIEFT R, £8OIENBHLFETE.

For most adults, Toilets are not just about physical needs, There is also psychological relaxation.

/

BPABE-ENE, XEREONE, REEC—TAEL. BEMNFSHOE, BA—RK
ZERIKZAAEFER 15 0%, MXAREEC, HERIRIEBED "B £RERE, X2
IRET B SR ER .

BEESXIEEAR, NERZAEEEER —SHLE—RSE, BRESRLERAZR, FE—
LRAYE, HTHRE #H—=)/LEENEC.

Everyone has some secrets. These hidden secrets can only be digested by themselves. Once Zhihu
comment replied that men usually stay in the car for 15 minutes before going home, smoke a cigarette to
empty themselves, or go home and "lock" themselves in the bathroom. This is their own private time.

It's the same thing to shut yourself up in the bathroom and linger in the car for a while before you go
home. It's all about squeezing some spare time, taking off responsibility and being yourself for a while.
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So how to choose tile of toilet?

Thee L, BRROAZMKIER. BRBRESEE, MERNERTKERND, AMESEEEBKAR, RKkRQNER
PRRRZICANFM, TRKSR, HIh, EEEMRINEEEDBE, XETRFRIIERNEARS.

On the function, the wall tile must be waterproof, can resist corrosion and mildew, the floor tile should choose low water absorption
rate, because the ground will often have clear water to wash, the tile with low water absorption will not be affected by too much
water vapor, do not absorb stains, in addition, when selecting floor tiles, choose anti-skid tile, so as to ensure the safety of the use of
ceramic tile.

ZRAREEHMM O ERA, EHMELRMARMTT, £EKEER
FE = BREI R RN , BELEMIAIB T, X2l E T ANEXT “&
Bk EE" BIAH,

The micro concave convex anti-skid technology is used to form micron level
pits on the glaze surface, which makes the wet water surface form a suction
cup effect instantly when it is under force, and prevents the object from

sliding. This completely changes people's previous understanding of "tile
becomes slippery when it encounters water".

Tips
DEREERR:

1. E=E, B—M0E. SFEEHIIMS.
TE RNV, ERMRE. 5R%.

RIABE R
1. RIRKERY, ZTF 1o

. BEBRMEE, EXe.
« MYREMYEE, TR EMLER,
CRBR. BUR, BRTT ATEMERR,

-J>U~)[\)

TOILET FEATURES:
1.Private space is a place to relax and relieve fatigue.
2.The space is relatively small, frequent use of water, more stains.

KEY POINTS OF CERAMIC TILE SELECTION:

1. Low water absorption, easy to dry.

2. With anti slip performance, safer.

3. Dirt resistant, wear-resistant, easy to clean and maintain.

4. Light color system, straight line system, help to expand the space visual effect.

plo
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No matter how beautiful the tiles are, they should be well pasted!

BFREEFENSHRIFR, FAERENREFESSI

[==] 'La\o

Because of the special environment of the bathroom, it is
necessary to pay special attention to the decoration.

A i E VLTIt ¢
BWLAHMHEE SR, REULEENBXRES, ML
R, EREMARER.

Tiles should be arranged before tile laying

Before paving, make tile arrangement scheme to
maximize the utilization rate of tiles, reduce the loss and
enhance the overall aesthetic feeling.

TN RO 0T 5 AR st E B R A 12
NBREFHN=ZMBENINR, EFEEME
BRUNIES
TEMGPE B A HE I E #H T E
WIS TR,

Before paving, the treatment of tile and wall ground
base should be done well;

, MERIBIERBE RN

In order to avoid the phenomenon of bulging and falling
off of tile, the base course of wall and floor and the
back of tile should be cleaned;

Before tiling, the wall and ground must be inspected. If
there are cracks in the wall, it must be treated first.

HNLERE TS —E Ry (H4E42
RRESARENZEK, PJRRENE, B¥E
SHCENIIRRE, PRUERAREREZEREEY
BYZERR,

Reserve certain expansion joint

Tile will expand when it is heated and affected by
damp, which may lead to bulging and falling off.
Therefore, proper gap should be left between the tiles
in the bathroom.

EABOLERIIRR, EREKEE 1.5-3mm B LEER,

BREMEUANBEZES, T555, MXEZELE
REARHEIRRE, MBLKREZLERS, REFHSE

B—EEDmRER LR, BeERIITAREBIENR,
IR ERYHE T T2 Be B ROR D KR FBRIR M. Z 425
FEENEAMER, RENSIERFBITENZN, &
EENEFEERENET.

Due to the problem of thermal expansion and cold contraction,
it is very common to leave 1.5-3mm seam in traditional tile
construction. However, the larger the gap is, the easier it is to
hide dirt and it is not easy to clean it. It is not only obvious that
the space is split, but also the gap is easy to be black and dirty.
It is difficult to clean up the dirt. In the wet area of the toilet, the
stain is not easy to clean.

With the high-quality tile performance, GANI achieves the effect
of seamless joint paving exclusively in industry. The standard
construction technology can effectively reduce the influence of
thermal expansion and cold contraction. Seamless joint paving
makes the space more integrated, the texture of tile can be
presented completely, and the most important thing is easy to
clean up and save time and effort.
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Exquisite bathroom makes people want to stay longer

7

WNEMEERRANZE, BEAXNERTELN, TEEABRLELXER, S8 —MALUEEMIMERN I LR, H—&
RRARIEZANUR, FERKRMELAILUAEEANENIZIT. 2759 KRBR. 6 AMEM 72 REm, EBTE2I
T REAQBEMNTIENAMR.

WTO (World Toilet Organization) £B2R4t1t+, ARN—E495 3 FREIEREREED, —MEHW B LR LOLAEF &5,
EARXEBENRENEBIEE, B—ABAERE, BKEHE, BEANES, SRS EINBEAREI!

Now the tile style is diverse, collocation way is ever-changing, whether it is dark or light color system, there is always a match into
your ideal bathroom. GANI restores the effect of natural marble, and can meet any style of design in terms of color and variety. The full
range of 9 major color series, 6 specifications and 72 pieces can perfectly present the realistic space application effect of marble.

According to the statistics of WTO, people spend about three years in the bathroom. A delicate toilet can make people comfortable
and pleasant, and it also represents the decoration characteristics of the whole family. GANI marble tiles, slip resistant when meeting
water, no dirt hidden in seamless joint paving, to create a more delicate private experience for you!

H— SRR

Gani Project

RESAAREREE AN O F /RSB

Bangkok Marriot Marquis Queen's Park Shenzhen Shekou Hilton Hotel

B TR BRI T A FARFIIHIEE D& (8 BEEMTREDER

Cifi Ningbo High-end Apartment Australian Villa Toilet High-end Apartment in China
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SunaceRed City| Art Without Boundaries, Bring You Find
The Essence Of Life

E5REFIE, R BABZER

Boundless comfort, the art of blending nature

AFABFIEZBHRE , ELAUREHRED ;
BEN , B2 SEREMES , RIREMRGRPAKR
HEW , KMNBHIEMBVERR , EREHARIT;
AR, £IEARZIIL,

The light of the sun has not yet faded, It turns into a vivid shadow;
Whirling shadows of trees and misty entanglement, In a trance, the image seems to flow like water;
The water flowed smoothly through the gap between the steps, As if the time is not in a hurry
| think, Life should be like this.

/

I ORBURBEWT: "BRIURABEFBEAR, MURMEANNIESER. ~ YTt
M= 2RTNENLL, RO INMAIRZEASF, BEERMAKRIMEF M, BN
MRS BANER, BIERERSZARERK,

Jean Michel once said: "the painter should not only copy nature, he should show the power and

emotion of nature." For sunac, the same is true of architecture. Sunac red city is not only a building,

but also a master's aesthetic insight, urban temperament and natural emotion, showing life ideal
and artistic pursuit.
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In the creation of Sunac, architecture is not only the building
itself, but also the sublimation of aesthetics. Every detail is
a reflection of the craftsman's mind, presenting a beautiful
and silent form.

The steps are built to invite the breeze into the room,
creating an elegant welcoming space for the guests, while

the ten tallow trees sway gracefully with the breeze.

BERM. Bre - LIipde B3I
ZRE: EECIHBEMTHALERAT
Bt NIRRT R BIR AT
mBMS: JIFEEE

BB B—RETmPkiE

Project Name: Sunac-Red City

Entrusted Owner: Nanchang Chuanzhen Real Estate
Development Co.

Landscape Design: Guangzhou Shanshui Bide Design Co.

Project Location: Nanchang, Jiangxi
Product: GANI curtain wall products Blue Pearl
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So how to choose tile of toilet?

EREFNRANBZRAME BEOREREER. ERBRSAD8IME, HEEM AR, RAGMIERSKE, S8
IRFRRUE™ SRS 5 BEIFRIEIK.

2020 £, E—#EHET 10 BERE S, KR 600mmX1200mmX13.5mm, 3 KE: AME +EX + BEE, [
BIIME. EMRMEFT RN A,

As a natural building material, granite has been an indispensable material for religious buildings and royal buildings since ancient
times, and its rough and bumpy texture and the boldness of natural stone always give the building a solemn and noble momentum
and the charm of good years.

In 2020, GANI has launched 10 types of full body curtain wall products, with the specifications of 600mm x 1200mm x 13.5mm, and
three kinds of surfaces: polish + honed + antique, which are extended to the external wall of buildings and landscape architecture.

BAR (RXm) BEIAE (EXm) TR ERE (Rem) BH%E (RXm) LHE GimE)
BERF (HRE) BEM (RXE) RYEERH (RIH) TR (RAHE) TRRIEEREE (R)em)
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B B + TR MR FRRE Renderings

=R AR E Renderings B YR IE N A% SR E] Renderings
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Service process of GANI porcelain curtain wall technology department

B—AREAER T IRIUIRERAS, NEFREEFICRASA. ERBEBRALSR, S
&, YRR RERiT. IEMRRK. REESS, UEBBNFRTERT RS
GRERTIZ, RXBIE. AR BE. BelSS AL ERERITE B,

GANI marble tiles set up a curtain wall technology department to provide customers with customized
system R&D and overall project solutions, including product R&D, initial design, in-depth design,
construction drawing difficulties breakthrough, installation guidance, etc. with its unique product perfect
display power and comprehensive solutions, GANI marble tile is deeply favored by Cifi, Vanke, Sunac and
other landowners and architects.
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Seamless Joint Medallion, Restore the Ultimate Beauty of Home Space Art

ZARHE

L
/

HARZEARHIE?
What is the art medallion?
ZABHE, XBKTIBHE, BisAAREENER, RIE—TCNEZHY. FHiEmltmenEsd,
AT BNBAERMZEARDE, KIIHENZARINHDEXRETBFE E L SBIEIRNER,

RN IZ £, A—REHEREIKTIHENTAERNR. SMHEERREH, SHEERE
TR AREFERNC B E, SRERNE 3 RBEHLER, HM—ERVER.

Art medallion, also known as water-jet medallion, refers to the use of different colors of tiles, according to

a certain pattern arrangement, articulation and paving into the shape. Enhance the overall beauty and

artistic atmosphere of the space. The artistic expression of the water-jet medallion in the home space
adds the crowning touch to decorative effect.

In terms of design and craftsmanship, GANI seamless joint medallion is an upgraded version of the

traditional water-jet medallion. Each one is unique, with different interpretations and creative ideas of

home culture behind the shape. Today, we are going to introduce 3 types of medallion shapes, let's
highlight them together.
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Summer Flowers
interspersed with smooth lines and geometry, highlight the visual

Full and dignified circular pattern, i
changes brought about by the flower pattern, with life in bloom

Size: 2400x2400mm

||/_
J3N 5'\

Size: 1800x1800mm
HrAHT S K

PR RIRIR. Feld.

= O \_\L :
Products: Statuario Calacatta, Fior di Pesco Carnico, Laurent Black, Azul Bahia

-
i
g
pal
el

AWEARUBAFROERERHE, WANKG. BRI, ZLHHK
MEFGRE, MNRERETEERINSEHRSZ—
The dahlia has always been praised for its natural and unrestrained beauty and is considered a symbol
of generosity and prosperity. The classic dahlia has become one of the most popular auspicious
symbols adorning a home space with the blessing of prosperity and good fortune.

pl9



NO.3/ FEEAZEEE / Product Aesthetics

ARETENATR, KINEAERERELRENGESR,
ARTERE. #HEUSTIEREHERNEHYR. EEE
BIRHNRIBANRS, NUBVHEETSKMS TSR
B, REROEBRANRREEMLY, BEEEEW
BHAE. UREARTo

In a home space, the fullness of the dahlia's shape translates into
smooth lines on living room backdrops, floors and hallways. The
decorative effect. Clean and transparent Carrara White is the base
color, restrained New Pasco Gray and Lawrence Gold transitional
articulation, the floral center is elegant and atmospheric Cloisonné
finale, the overall shape is rich and elegant, dignified atmosphere.
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Full of vitality:
A fusion of classic european elements, ipomoea and iris, a, collision of muted greys and vibrant greens,
the whole thing is luxurious and textured.

/

Size: 1200x1200mm Size: 600x600mm

PN BEIK, RIREHLR
Products: Silver Grey, Verde Alpi

/

ARANET, BEEHNSERHREKEIENEIR TR, RKREENEST), BEEERH
PFES, BBE—F IR,

In the European style, the Ipomoea leaf and the iris are ever-present motifs, representing vitality and a
bright future.
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In the European space, you must consider the relationship between the
wall, floor and ceiling, from the case rendering we can intuitively see
the ground modeling and the ceiling has a good response. Take care of
these details, the overall effect of space will come out.

Secondly, the color of the water-jet medallion also needs to be
consistent with the color of the space soft furnishings to make the
space more complete and harmonious. The main color of the water-
jet use plain and elegant white, low-key Silver Grey dotted with bright
Verde Alpi, the overall shape is luxury.
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Reveal a fragrance:
Elegant warm beige color, plain brown highlight color, smooth lines and shaded surfaces, against the
delicacy of the flowers and plants.

/

Size: 1800x1800mm Size: 1200x1200mm

FraRzRE . ERIRKE , BRIER

Products: Roman Jade, Copper Dune

/

XEKTIBERAINIBEMAS, S5 7TRMALEIT. SHREMRERTR. NREKEE
FHUALY), BTFRNEREFBE, RIEREME, =EE

This last set of water-jet medallion case has a gorgeous style that combines elements of classic
European seashells, roses and crested fern (botany). The shells are a gift from the ocean, a beautiful
meaning of guardianship, a symbol of family harmony, happiness and contentment.
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In order to better present the European style warm and gorgeous
effect, the water-jet uses warm and graceful Roman Jade as the
main color, plain and elegant Copper Dune highlight color, making
the medallion shape more prominent in the space. Smooth lines
and deep and shallow blocks set off the delicate flowers and
plants, showing the complex beauty.
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At AE—BEHRIEXAE?

Why is the GANI seamless joint medallion so beautiful?

BRI HHERIRIBERE MR D BRI, mEBRIF
TERMNER. AMmE—2ZEPERNEREIRT, B2
FLLZAETRAENMRMUE, EREZERETERNT
BiE, mEERNZNEZAIER.

NMAE-—REARESENTEENRIRE, &8d8

SERMKTNGENMITI AT TZEAR, FHIBHEERT
0.5mm LI, BIEEZF R+ ORE, WEBR, (TR,

H—BEHENEANRRET

The traditional water-jet medallion is divided and designed
according to the tile specifications, which seriously ruins
the aesthetics of the pattern. However, GANI seamless joint
medallion uses a hidden seam design to arrange the dividing
line in an inconspicuous visual position, which maximally
preserves the beauty and integrity of the pattern.

With the high standard of flatness and dimensional accuracy
of GANI marble tiles, through the ultra-high pressure five-axis
water-jet equipment and industry-leading technology, we can
control the tile gap within 0.5mm, the overall pattern is very
exquisite and natural.

Accessories and finished product display of GANI seamless joint medallion

BAHHERIRT
M E—R U

Seamless Joint Medallion Accessory Display
Location:GANI Jin Hua Showroom

P RET
A5 E—ERET

Seamless Joint Medallion Display
location: GANI International Showroom
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Seamless Joint Medallion - The Beautiful Peacock Causing A Buzz

ZARHE

/

SRR %
Blooming the ultimate beauty

KEWEISCRITRE, EaARUNMAERN RGN EEEECNE £, 8— MSUEH

BB REEE —MHRENHE, XETHEBRART AMINFEFEENETMEK, 1€

SHRMEREEZAERFRBEENETE, FHRERTHRRXUBN—ED, BIFANRKXL,

The traditional culture of family emblem has a long history, which can be seen in the aristocracy of

ancient Europe and China. There is a family history behind each texture emblem. These auspicious

totems represent people's yearning and pursuit for a better life. The mascots are placed in an

important position in the family, which is used to prosper the house, and gradually evolved into a
part of the family culture, commonly known as Fengshui culture.
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Peacock, is respected as the king of birds, peacock is kind, intelligent, love freedom and peace of the bird, is a
symbol of auspicious happiness. From ancient times to the present, peacock is famous in art, legend, literature and
religion. In Chinese culture, peacock spreads its tail feathers is considered to be a lucky thing.

In ancient Chinese, it is recorded that peacock spreads its tail feathers is an auspicious omen, which can ward off
evil spirits and protect peace. Therefore, putting peacock pendant at home implies good luck, which can protect and
remove bad luck and bring good luck and good fortune.

Peacocks are not only auspicious animals, but also embroidered with peacock patterns on the official clothes of three
grade officials in the Ming and Qing Dynasties. Peacocks have become the symbol of official rank. When the peacock
spreads its tail feathers, it can bloom with colorful patterns, implying a bright future.
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GANI SEAMLESS JOINT MEDALLION DISPLAY

NTEXRERIBAEARNNIRENERS, £raigit EERTE—KEAERETARNMARERZENEMER, [
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In order to truly show the amazing peacock when it opens the screen, GANI Diamond Blue and Verde Alpi as the basic color, and
selects and matches with natural agate, Australian deep shellfish and other rare and precious stones. With unique seamless joint
medallion technology, the overall effect is beautiful and alive!

Peacock spreads its tail feathers implies wealth and auspiciousness, harmony and beauty, prosperous house. It is mainly used for
murals on the end of the door, and can also be customized for the background wall murals of villa living room.
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Four seasons flowers into the bottle, it implies for four seasons peace. The Four Seasons flower is a

selection of different famous flowers in spring, summer, autumn and winter, which represents the time flow

of the year. The blooming posture of flowers in four seasons also implies the prosperity of flowers and the
prosperity of life.

In the form of flowers and plants, the natural beauty of GANI marble tile shows extraordinary artistic
creativity.

Verde Alpi and Amazon Green depict the different forms of grass roots, while elegant Azul Macaubas and
passionate Giallo Siena depict the beauty of different flowers, which vividly show the vitality and natural
beauty of flowers and plants.
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In the art of medallion, Rococo style uses a large number of asymmetric techniques, arc and S-shaped
curve to build the overall picture. Rocks, flowers and plants are classic design themes, which are mostly
used for mural display of space background wall.

The beauty of complexity and delicacy comes from the real restoration of natural stone by GANI marble

tiles, especially the improvement in color and texture. The color of ceramic tiles is particularly bright and

thick, and the superposition of three-dimensional sense is very strong. This is why the overall effect looks so
realistic.
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GANI Marble Tiles Accessory Factory

TERNBEBRENETRE, B—RI1LT 10 S P ANKRIEGEKRER
Ehd, 6 20 BN IHIKT], SREEEMNTIEILSS
#HIgE, FIEAERABILITT SN AR K™ 1889 4538 HA
BEYRER, RETBEEHEHRERN, IDEEEE XSO,

B—ZEBEEE —MTmIRSHREA, URSEEZEFNE
BHIE, B—TMRATRE, BEOKBEIEIZAT,

As a guarantee for the production of seamless joint medallion, GANI
has set up a 100,000 sgm marble tile accessory factory, with 20 sets
of super pressure five axis water jet, multiple intelligent automatic
cutting lines and other advanced equipment. At the same time, it
also has mature design and application services, strict supply cycle
and packaging logistics management and control, which ensures the
delivery of the finished products and makes consumers feel relieved
to buy.

As an important carrier to link customers with service, GANI' s
seamless joint medallion is a systematic project, which pays attention
to process details with ingenuity.

H—REH L REH

GANI Seamless Joint Medallion Projects

EMBERE AEHEHIE

BTEBENA
Corridor background wall Bathroom floor medallion Mural decoration in living room  Background wall

dbe =2 45z
B ==
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2020 GANI Marble Tile Mid Year Sharing Meeting
Successfully Held

2000 7 B 16 H-18 B, E—KERZEKBEBIL L + A RSN, AN, ER. M. 5 DBEOMEENZED “M
DR - BT 2020 FE—RIEAEERMERSBHFREHNZES.

From July 16 to 18, 2020, through the innovative form of Online + offline integration, GANI marble tile jointly held the "heart-from-heart -
sincere altruism" mid year sharing meeting of GANI partners in Hangzhou, Chongging, Zhengzhou and Qingdao.

2EBE-ATTR—E, 30488 0RK EREL. EFRME. 20X, BREPNERNZO, MEEEIXEISHD =,
MY EEESHER THRIRERLITE, NEERHRSBHREE.

“MDE% - BRIt , eEE—mERSENER. &1 ER=1TERREFRENY. BESE—F LA RHEL
Bl E, 2ENBHRMRSBHEIBOES, HITREMMER. TRUN. MmRiHmTiE0%.

Taking the 3.0 strategy as the source, GANI family from all over the country gathered together to review, reorganize and re plan.
Focusing on the core of customer value, from strategic planning to practise sharing, we discussed the terminal methods under the
trend of normalization of epidemic situation, so as to empower our partners across the country.

"heart-from-heart - sincere altruism’, the national GANI partners launched in-depth discussion from three levels of pre-sale, in-sales
and after-sales. Focusing on the innovative value that GANI can provide users, the national excellent partners have made careful
preparations to share the valuable information with strong practicability, tooling and interest terminal partners.
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3.0 strategy ignites the potential energy of GANI high-end brand
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The first part of the sharing was carried out by Hangzhou GANI Mr.Liao Shaota, Changchun GANI Ms. Li Fengli, Yingtan GANI
Ms.Wang Juan, Hanzhong GANI Ms. Yangmin, Yuxi GANI Mr. Xie Shijing and Urumgi GANI Mr. Meng Fangiang. Six GANI partners,
from the perspective of 3.0 strategic thinking, systematically and practically explained how to achieve growth against the trend, how
to ignite the big market in small cities, how to follow up non channel big customers, and how to play the role of "service provider
autonomous group" .

Under the guidance of 3.0 warm strategy, standardized system and clear market strategy, national brand partners not only win
business, but also gain the surprise of "one transaction, lifelong friendship" after sincere link with customers.

L

N — LR K&EE—FR [& &R —E48
X E— 178 SERFTE—RER FEE—EMER
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Constructing the "iron triangle" of user service and value experience

KHAENE-HDIRSE, REAZEIF T 3.0 ARMEFRE. RITERS MR IESFXREEERIREME

5L R

In the second part of the service section of sharing, it deeply and carefully analyzes the implementation situation and effect of key

measures such as 3.0 user value experience showroom, design marketing and finished product delivery project.

1
BERE—HEXROET E— 900X 1800mm HEEAME = RELIKEANBRE
TS, BXREXIE. BEUE—EENA T ELRIHREZM 3.0 AR NMEXKR
1B, BIMMERRERRERES =G,

Huang QingQin of Qingdao GANI shared the effect display skills of the 900 x 1800mm big
slab products in terminal stores. Liu Mei of Chongging GANI and Yang Haibin of Tangshan
GANI introduced the cases of rapidly landing the 3.0 user value experience showroom at
the terminal and linking customers sincerely through the value experience showroom.

1
FE—IEEHITH MMM TR, MBMNE—FMR. ERE—F. aREE—FER
DETIMRAELR S, NAITEMMI AR EN G RN BHIZEEES,

On the finished product delivery project being implemented by GANI, Mr.Sunlu of
Zhengzhou GANI, Mr.Guotao of Kunming GANI, and Mr.Tangke of Shijiazhuang GANI
shared how to implement, how to create a standardized system and procedures of finished
product delivery and operation management.

1
G+ RIHERAREH —RENEARME
fr, REB—IZHEDZE T IMEIAFERE
EBEZRFITIIEKR,

G + design competition is a major brand event
initiated by GANI. Dongguan GANI Mr. Cheng
Ruigiang shared how to link more excellent
designers through the contest.

L

NEREELIS. BB, RHHSEEN,
TEE—BIRESNTRITEHEER, 5
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In order to effectively strengthen the
comprehensive ability of business, shopping
guide and design, Jinhua GANI Ms. Fu Lingjie
introduced the design and marketing mode,
which greatly improved the turnover rate of
stores and customer satisfaction.
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Creating systematic customer value service chain

L
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When Mr.Lei Xinggiao, director of retail business center of
GANI group, shared the theme of "learning and growing,
building a GANI dream together! -- operation mechanism of
growth group", he made an in-depth explanation on how to
learn knowledge, skills, morality and soul together with national
brand partners, so as to better serve customers: "we need to
learn and grow to serve customers well. GANI practices the
3.0 strategy, starts from the heart, benefits the customers,
first completes the self-learning growth, then can direct to the
customer. "

L

B—RHEEEROE 2ERES. “BEKEEE T
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Mr. Yuan Guoging, promotion manager of GANI group's
accessory factory, said: "the seamless joint medallion is an
important carrier for improving the product to service of GANI
group and linking customers with service. It is a system project.
We need to pay attention to every process detail with the spirit
of ingenuity."

p35



NO.4 / {8

¥ﬁ'|ﬁ_| /Gani News

L
ANEAT EFEEWVSHITERN, F—KHES
HFEBIRE: “B-LFFEREI0BPNEEREE. &
TEHM RN TIE =00 TR AU 45 [ AR R EE,
BKERBFZO AR NMET B —BVR LS.

AMETHFEFERLIFNY, EHRBSHBH: BT
NEFREHFRNE, EBAFFRERSNMENDEN
B, TAUHEREHEZILRS, FEEREFBREHRY
MR, THEF, B—HENLOLER, BEEREZHNER, H
WA 2 E b PR S5 7o

When checking the retail business in the first half year of the
domestic market, Ms. Wang Yan, vice president of GANI group,
said: "in the first half of the year, GANI focused on three core
tasks: 3.0 user value experience hall, design and marketing
and finished product delivery project. The core user values
such as seamless joint, formaldehyde degradation and more
skid resistance when exposed to water form the terminal
advantages of GANI. "

During the deployment of key work in the second half of the
year, vice president Ms. Wang Yan made it clear that "GANI not
only provides customers with product value, but also provides
service value and brand value for customers. The professional
team provides professional services, hoping to achieve the
delivery effect of customer satisfaction. In the second half of the
year, GANI hopes to start from the heart, link more customers
and sincerely benefit the national brand partners. "

L
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Mr. Li Zhihao, national general design consultant of GANI
group: "put the work of designers and tile housekeepers ahead,
all marketing actions are carried out efficiently around customer
experience and customer value, and the new sales system
of sustainable operation helps the terminal partners. Through
the 3.0 new marketing system, the business, store, design,
after-sales four in one. We pursue not only the transaction,
but also satisfaction and word-of-mouth." For the 3.0 user
value experience showroom, consultant Li will lead relevant
design teams to strengthen the landing speed. 3.0 user value
experience hall + 3.0 new marketing mode, combining software
and hardware, will promote to win more customers' trust and
fast transaction.
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Create more value and benefit customers, Sincerely create a warm home for customers
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In January this year, GANI proposed to comprehensively promote
the upgrading of 3.0 strategy, from scheme type to warm type, and
constantly enrich and consolidate the strategic core in practice. Mr. Li
Zhilin, chairman of GANI group, put forward in his share entitled "the
nature of business and the strategy of GANI 3.0" that "the principle of
business is equal exchange, and this law will not change. The core of
GANI 3.0 strategy is to create value for customers sincerely with a heart
of gratitude. Specifically, it is to create tangible and intangible value for

customers and provide high cost-effective products and services. "

For ceramic tile products, customers not only pay attention to the
functional value of the product itself, but also pay attention to the
service value. In home furnishing industry, the only thing that doesn't
include installation is tile. This reflects the ceramic industry service
consciousness is still very weak, so there is still a lot of space. GANI
creates a series of service values, which is the key to breakthrough and

innovation.

For a long time, the value concept of customer service promoted
by GANI is that customers come to GANI' s store not simply to buy
ceramic tiles, but to find solutions for house decoration and to choose
their favorite living space. Therefore, the starting point of GANI' s

customer service is to help customers build a warm home.

GANI and national brand partners need to deepen the implementation
of 3.0 user value experience hall, design and marketing, and finished
product delivery projects, help customers solve the pain points in
the decoration process, and do a good job in every service detail,
so as to truly let customers feel relieved and happy, and be worthy of
customers' trust. Chairman Mr. Li Zhilin: "GANI and the brand partners
all over the country will sincerely create value for customers with

gratitude and altruism."
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Crack Down On Fake Goods Severely! To Protect The Rights And Interests Of Consumers
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Customer First, Cracking Down On Counterfeit Goods

Affected by this year's epidemic situation, online live selling has
become a new trend. Behind the prosperity and development
of new retail, there are also some phenomena of online
counterfeiting, and fake and inferior products become a pain
that consumers can't bear.

Recently, GANI has also received many complaints from
consumers. What they bought in the unofficial network channels
are counterfeit products of GANI, seriously harming the rights
and interests of consumers and the legitimate interests of
the company. In the fight against fake and shoddy products
and maintaining market order, GANI has always stood with
consumers to crack down on fake and shoddy products and
successfully helped consumers in Changsha, Heze, Qujing
and Shijiazhuang to protect their rights.
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On June 18, the supervision department of GANI group
received the clues from the national logistics network system
within the group. On June 21, a batch of "GANI products" with
unknown source will arrive in Shijiazhuang. After receiving the
news, the supervision department of the group immediately
took action and arranged special personnel to go to
Shijiazhuang for on-site inspection.
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Mr. Wang, the owner at the unloading site, felt a little relieved
after GANI' s staff showed his identity. It is said that this is the
first time that Mr. Wang spent so much money on Taobao to buy
ceramic tiles, with a single value of 150,000 RMB. If there is a
representative of the manufacturer to inspect the goods on site,
there is no need to worry about buying a fake one.
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On site comparison and identification: the above are fake products and packaging
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After multiple comparison and identification, GANI staff
concluded that most of the products in this batch were
counterfeit products, only a few pieces of real products were
used to deceive consumers. After the on-site report to the local
police, the local market supervision and administration bureau
seized the fake products.

At the same time, GANI' s staff helped the owner Mr. Wang
communicate with Taobao's fake shops for refund, and cracked
the lies and scams of Taobao stores under the identification of
official staff. After recovering the payment, GANI got the sincere
thanks from Mr. Wang. The amount of counterfeit products is
relatively high, which can not be recovered without the joint
efforts of consumers and GANI!

This anti-counterfeiting case also shows that consumers
should carefully distinguish official flagship stores when
shopping online. In the face of shops in unofficial channels,
they must be vigilant, and do not covet cheap. In many cases
of safeguarding rights, there are still many painful lessons that
can not recover the payment for goods.
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Here, GANI once again solemnly declares to the majority of
consumers: except for official flagship stores, our company
does not authorize any company or individual to sell our "GANI"
marble tile products on any other network platform.

Please pay attention to identify the authenticity when you are
in the purchase of "GANI" marble tile products, do not buy in
unofficial channels, the risk is too high. If you have any doubts
about the authenticity of the products you have purchased,
please call GANI after-sales service hotline: 400-105-3288. Our
company provides authenticity identification service. In the face
of fake goods, GANI and consumers are staying together!
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Confidence Guarantees , Delivery of Finished Products

NTHIFERRS I, IDEREXBRO. BOHME Do
B EIREERNEENMR N RL, BT TR
SHEIPA. RENRS MIEUNRRENRRE, ——&WK
BXR, —P—ARKITIIUREARNELINEEAE
NIRRT A

PRmAfY, TR TREEEMIVERE R TREZIFET
78, ENMXERAIZEERESLAHIENR, FRRAT
R —FLARSS, FERXIEEH I 0] BT ™ BERM
BEARZBIREEFIR, RIFVEEEENNa

The delivery of finished products is undoubtedly very good
for the consumers who are tired of decorating and selecting
materials. It can not only guarantee the final paving effect to
the greatest extent, but also can effectively avoid the friction
and wrangle between the product seller and the decoration
company in case of problems, and protect the rights and
interests of consumers.

In order to do a good job in after-sales service, GANI store
is equipped with the delivery system of finished products
and paving service, including professional service team,
standard service process and quality and effect guarantee.
Tile housekeeper, designer and powerful tiler team will work
together to build your new home.
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Shijiazhuang GANI store seamless joint paving finished product delivery display
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Behind this is the original intention of GANI to deliver finished

products, which is to make consumers feel at ease, more

ARER—ZEENER SIS EIERA relaxed and more comfortable. GANI always puts consumers in
Shijiazhuang GANI seamless joint paving finished products the first place, treats customers sincerely, maximizes user value
delivered tiler team and protects consumers' rights and interests!
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Finally, once again, we would like to remind consumers to refuse fake goods. If you want to buy "GANI" marble tiles, please use the
official channel:

F3Z/ik Website: www.gani.com.cn

EFREM Website: www.ganimarbletiles.com

B—XIEE A IEAE GANI tmall official store: https://gani.tmall.com/

B—R&EESIEMIE GANI JD official store: https://ganicz.jd.com/

p41



NO.4 / rﬁ—%ﬁ@ /Gani News

HAIE “G+ WPhIEREE” fEZ R ahl

GANI Design Competition Launching Ceremony In Dongguan,

Guiyang And Changsha
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On the afternoon of June 28, the launching ceremony of "natural symbiosis" G
+ design competition was solemnly held in Dongguan GANI marble tile Rosa
flagship store. Representatives from the authoritative platform of the industry
association, local design celebrities and media representatives attended and
witnessed the ceremony. Young designers were called on to participate actively
to interpret this era topic with good works.
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On the afternoon of July 3, the launching ceremony of "natural symbiosis"
G + design competition was solemnly held in Guiyang Red Star Macalline.
Representatives of authoritative platform of Industry Association and local design
celebrities attended and witnessed the ceremony. Hundreds of designers gathered
together for a grand exchange feast of "nature and symbiosis" design ideas.
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On July 15, 2020, the "nature and symbiosis" G + design competition co
sponsored by Sina home furnishing and GANI marble tiles, co-organized by
Xiyingmen international building materials and home [Hunan] headquarters
store, and Asia Pacific Hotel design as the academic guidance unit, the "nature
and symbiosis" G + design competition was held on the third floor of Xiyingmen
international building materials and home [Hunan] headquarters store.
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Wang Bin's Philosophy Of Success
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The movie "Project Gutenberg" has such a line: "in this world, there is only one protagonist in a
million people, and the protagonist must be the one who makes the best of things." The protagonist
to be introduced today is the ultimate protagonist among the millions of people.
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Stick To High-End Catering With Ingenuity, More Than 20 Years Of Concentration
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Wang Bin has been focusing on high-end catering for more than 20 years. From the chef of

Grand Hyatt Hotel and Jockey Club Hotel to the establishment of his own high-end catering

brand "Jiangnan chief", he never forgets his original intention and does simple things
repeatedly to achieve the best.
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In his early years, Wang Bin came to Hong Kong with his
parents. By chance, Wang Bin went to study in the Chinese
Academy of cuisine. With his excellent achievements, he
successfully entered the famous Grand Hyatt Hotel in Hong
Kong after graduation and embarked on the road of chef.

Working as a chef at Grand Hyatt Hotel in Hong Kong, Wang
Bin's craftsmanship spirit of focusing on delicious food has
been cultivated, and Wang Bin has a profound understanding
of high-end catering. "If you just use the best ingredients
to make the most expensive things, this is not a high-end
restaurant. But if you can make a vegetable and a bean curd
lead to endless aftertastes, that is the real high-end catering
and good cooking skills." Therefore, behind the seemingly
simple Braised Tofu, Wang Bin's ultimate ingenuity in delicious
food is condensed. He will grasp every detail. "First, heat the
tofu with salt water, and then use a little soup to let the tofu
taste. After finished, oyster sauce is used to collect the juice
", s0 as to retain the unique flavor of bean products and make
tofu absorb the flavor of the sauce.
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After leaving Grand Hyatt Hotel, Wang Bin came to Hong Kong Jockey
Club Hotel as chef again, and worked for ten years, which strengthened
Wang Bin's idea of taking root in the high-end catering industry. In order to
construct his own "gourmet kingdom" and better practice his own catering
concept, Wang Bin resolutely came to Suzhou to establish his own catering
brand "Jiangnan chief'. Over the years, Wang Bin has been adhering to
the "serious, meticulous, responsible" purpose, led the company's team,
with ingenuity and quality in exchange for "100 best business restaurants in
China" and other reputation.
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When asked how to get today's achievements, Wang Bin replied: "concentration and ingenuity. We should have craftsman spirit
and sentiment in doing things. We should not be too greedy for the things in front of us. We should focus on one field, do deep and
thorough work, and do the best. Everyone can become a hero in his or her field. " At the same time, Wang Bin also warned young
people to adhere to their original intention, have craftsmanship spirit and strive to make their own achievements in the face of many
choices and temptations.

"Adhere one thing in the whole life", is Wang Bin's ingenuity in catering. Like his best friend Wang Bin, GANI has been focusing on the
single category of high-end marble tiles for 11 years, and is committed to making the best marble tiles in the world, just to let more
people enjoy the beauty of nature.
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Build a beautiful home with sincerity and ingenuity
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GANI, starting from the first marble tile category in China in
2009, has been focusing on the R&D, production, design and
application of this category for 11 years, creating value for
consumers and building a beautiful home with sincere heart. In
11 years, for an enterprise, is a long time. When other brands
are in full bloom, doing many categories and realizing large-
scale development, GANI only focuses on this one thing, and
makes it to the extreme, just like Wang Bin, GANI’s close friend.

Perhaps, some people will feel that there is nothing special
about such a tile. However, this seemingly simple piece of
ceramic tile embodies all the painstaking efforts and wisdom of
GANI craftsman.
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In order to restore the texture of marble, the craftsmen of GANI
have gone all over the world to collect nearly 500 kinds of
precious and rare stones, and established the largest super-A
marble gallery in the industry. In addition, GANI also applied
the technology of reproducing the precious cultural relics of
the museum to the product development, using a 1 billion
pixel scanner made in Germany to obtain the data source and
perfectly reproduce the texture of natural stone. In terms of
glaze treatment, the printing glaze line of GANI is 500m long,
and the alignment deviation is controlled at 0.1mm; in addition,
16 layers of screen printing can achieve a large amount of
color glaze superimposition, which can ensure that the color is
bright after sintering at 1230 ° C, and the image is clear without
double image and paste. If you take GANI products and
ordinary ceramic tiles into comparison, it is not difficult to find
that the color of GANI marble tiles is not only bright and thick,
but also has a strong sense of three-dimensional layers.
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It is the same ingenuity to make Wang Bin, who also has the
spirit of ingenuity, chose GANI. "l think the quality of GANI'
s products is very good. The first is the glaze. The texture
and gloss of the glaze can well restore the natural beauty of
marble and show the high-end quality. It can be seen that
the process is very meticulous; the second is the seamless
joint paving. 900x1800mm products of such a large size can
achieve seamless joint, which | think is not easy. His materials
must have been carefully selected, and the technology is also
constantly improving. Only enterprises focusing on one field
can achieve this level. Third, anti-skidding. Adults can't slide on
a 30 ° tilt of GANI tiles, which is very important for the high-end
catering industry. "

The times are changing with each passing day, but the
successful craftsmen always focus on details, stick to the
original intention, pursue persistently, and burst out the never
tiring passion for life. The secret of Wang Bin's success lies in
his ingenuity and concentration, which can also be your path to
success.
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Why Inheritor of A Lifetimehonored Brand Become Best
Friend of GANI?
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Every city has its unique flavor. Speaking of Suzhou flavor, there is a saying in the elder Suzhou people: Lu

Gaojian's sauce duck, Du sanzhen's meat. A dish of spiced meat, a plate of fermented goose, a few slices of

watermelon chilled in well water, or a bottle of ice beer, and several kinds of food are put into a table, which is
the old taste in the memory of many Suzhou people.
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Inheritance And Innovation Develop In Parallel, Pursuing The Ultimate Quality
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Zhou Bin, a close friend of GANI, is an authentic Suzhou man in restaurant business with professional
background in food industry. He loves Suzhou food culture and devotes himself to excavating and
restoring the time-honored food in Suzhou people's memory, and endows it with new life.
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"The difficulty of restoring Du sanzhen's work is far beyond
my imagination." Zhou Bin recalled, "Du San Zhen is the No.1
brand in the hearts of Suzhou people. For various reasons, after
Du San Zhen closed down for more than 10 years, it is not only
taste buds but also emotional things to restore the old flavor."
Therefore, Zhou Bin began to visit the masters who worked in
Du San Zhen one by one, constantly digging out the historical
stories and production techniques behind each dish, and
studying them repeatedly. After several years, Du San Zhen
finally opened the dust laden memory of old Suzhou people
with a new look and familiar taste in 2010.

In 2005, with the awe and nostalgia for Du sanjhen, Zhou Bin,
with the support of relevant government departments, finally
won the management right of this old brand, and re registered
the trademark of "Du sanzhen", and officially became the new
generation leader of the century old shop.
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In Zhou Bin's opinion, in addition to the profound history and
culture it contains, the quality assurance is also the key to
make it survive for a long time. Therefore, no matter in terms
of material selection or technology, Zhou Bin is very strict. The
raw materials are live poultry, and the pot-stewed meat must be
controlled at 37 °C .
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In addition, while inheriting the tradition, Zhou Bin embraces
change and endows old brands with new life. It is observed
that modern people pursue the concept of health. On the
basis of retaining the traditional flavor, Zhou Bin innovated low
sugar, low salt and low oil, and developed new bittern varieties
such as "Chuanxiang series". During the epidemic period,
the special pot-stewed meat which were originally put on the
market in March and summer were launched ahead of time to
renovate the menu for the common people under the epidemic
situation. In addition, a "Du San Zhen community group" was
set up in Suzhou districts to cooperate with the peers to order
and deliver meals. This series of actions, once again let people
see the intention and responsibility of the time-honored brand,
attracting countless people's praise.

Whether it is to restore the time-honored Du San Zhen, or
to adapt to the trend of innovation, Zhou Bin let the flavor of
memory return to the table, so that the traditional Suzhou food
culture can be inherited. GANI, like his best friend Zhou Bin,
"restoration, innovation, inheritance" is also its key words.
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Restore the rare marble veins to present the natural beauty to more people
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As we all know, marble vein is natural, beautiful and
atmospheric in decoration. It has been loved by people for
thousands of years. It is the first choice of decorative materials
for high-grade places, but marble is a gift given to human
beings by nature, which is precious and rare. In 2009, through
scientific and technological innovation, GANI restored the
marble pattern on the ceramic tile, so that the ceramic tile not
only has the beautiful decorative effect of marble, but also has
excellent tile performance such as wear-resistant, anti-fouling
and easy to handle. It is named "marble tile". So far, people
have a more environmental protection choice in high-grade
decoration. It can be said that Zhou Bin, a close friend of GANI,
is the inheritance of time-honored food, while GANI makes the
natural texture last forever, and their spirit is common.

In the past 11 years ,GANI, like his best friend Zhou Bin, has
driven development by innovation. In addition to the R&D
and production of single tile, GANI has also been innovating
in the whole space application. It has launched industrial
innovation measures such as connected veins and seamless
joint paving, so that many gradually disappearing marbles
can be replaced with another carriers, and come back into
people's vision with a more beautiful attitude, into thousands
of households and let more people enjoy the beauty of nature.
GANI marble tile integrates the exquisite skills and the artistic
taste of "craftsman”, and restores the beauty of nature to the
extreme, and truly realizes the empowerment of nature for art
with science and technology.
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‘| like GANI' s corporate spirit. Consumers can easily have
the beauty of marble texture in an environmentally friendly
way, and have social responsibility. At the same time, | like
the craftsmanship spirit of their tireless research on product
grinding quality.” Zhou Bin said this when sharing why he
chose GANI.

Whether it is a century old brand or a millennium marble,
the reason why they can become the key words of a city,
an emotion or a good life is not formed overnight, but a
crystallization left after years of training. People need this kind
of cultural crystallization, and this also requires us to be like
Zhou Bin and GANI, to bear the responsibility of inheritance,
and let it carry forward and spread.
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She is a famous designer.
Why she choose GANI?
What kind of stories will she bring us?
Please stay tuned!
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